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Resear ches and Practical Design for Pets Social Based on Vertical Social Theory

LI Min, ZHANG Rui-giu, ZHANG Ru-ping
(South China University of Technology, Guangzhou 510006, China)
ABSTRACT: To enrich the vertical social theory with the mobile Internet era and make a further exploration on pet social
for providing the pet social mobile applications with design references. Reviewing the characters of social behavior in
different ages, putting forward the system model of the vertical social under the mobile Internet period and applying to the
pet social area. Analyzing the need hierarchy related with the pet social and practicing in the design of pet social mobile
applications combining with the characters of mobile applications. The system model of the vertical social enrich the ver-
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tical theory and provide the valuable design references for pet social mobile applications.
KEY WORDS: Social; vertical social; pets social; mobile internet
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Fig.1 The analysis of vertical social system
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