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Application of Persuasive Design Theory in Exercise and Health APP
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ABSTRACT: It aimsto discuss a design strategyresearch for exercise and health APP design with the theoretical guidance
of persuasive design Theory. It acquires the same trend of persuasive methods by the describe and summarize of the fea-
tures of different exercise and health APP. It finds out the feasiblity and design principles of persuasionthrough the analy-
sis of persuasive design theory. It acquires the persuasive design strategy and methods in this kind of APP through the
analysis of existing cases and application of persuasive principles. It summarizes the persuasive design strategy in exer-
cise and health APP based on the theory and case studies, including visualization, content, emotion, action, feedback, so-
cial support and so on.
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