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Advertising Creative Design Based on Regional Folk Tourism Exhibition

ZHOU Mei-ting
(Tianjin Normal University, Tianjin 300387, China)

ABSTRACT: It aims to propose effective forms and methods of advertising creative design and application based on folk
tourism exhibition. Based on Yangliuging folk culture festival as an example, the traditional arts and crafts and other folk
elements and modern concepts and techniques are collocated, combined with the unique advertising value of folk tourism
exhibition, the creative design of regional folk tourism exhibition advertising format is analyzed. On this basis, the adver-
tising creative design including the integration of brand image of regional folk tourism exhibition, the depth involvement
of national culture, the reasonable use of traditional handicraft symbol, the advertising way changed by the concept of
tourism, outdoor new media and traditional crafts interaction is proposed, which gives a new perspectives and ideas for
the following development in the traditional crafts and folk culture.
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