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Evolution of Modern Logo Design Based on Communication Sudies

WANG Li-mei
(Xihua University, Chengdu 610039, China)

ABSTRACT: It aims to study the evolution of modern logo design based on communication studies. By combining theo-
retical analysis and case study methods, it discusses the update of media provides a platform for logo design from the
two-dimension to the multi-dimensional evolution, the mode of transmission change provides a dynamic design for logo
design from static to dynamic evolution, audience reception psychology diversified provides a psychological basis for
logo design from single to multiple evolution. Modern logo design leveraging communication study has completed its

transformation, and has formed the design new situation.
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