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Application of Interactive Design in M edicine Packaging for the Children

GAO Fei
(University of Shanghai for Science and Technology, Shanghai 200093, China)

ABSTRACT: It aims to improve the medicine packaging design for the children and help children to overcome the psy-
chological exclusion. Considering the children as a special consumer group for medicine, the idea of human oriented in-
teractive design into the design of drug packaging for children is introduced. The specific design methods are proposed
from the aspects of interaction of the game behavior, multi sensory interaction and emotional interaction. The idea of in-
teractive design for the children's drug packaging can efficiently avoid those resistance psychology of the children during

their medicine use, meanwhile giving advice for the children's medicine packaging design in the future.
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Fig.1 Dr. joy medicine packaging for the children
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Fig.3 Anpanmancold medicine packaging for the children
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