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Returning to the Essence of Packing Design

LIN Yuan
(Sichuan University of Science & Engineering, Zigong 643000, China)

ABSTRACT: From the perspective of domestic development of packing design, the research analyses the closed rela-
tionship between product and packing design. With the exposure of reasons and dangers of impractical packing, it re-
searches into the existed impractical and dehumanised packing phenomena. By means of the combination of theory and
case study, it illustrates under the typical case that consumers' primary needs for product packing should be firstly satis-
fied in the information age with the globalisation and packing design diversification. To emphasize on the returning to the

essence of packing design and Functional Value of practicability in packing design.
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2, 2.
e

g =
/f

444 -

K2 5 0 e
Fig.2 Instant noodles packaging

‘j



54 fu %% T &

201749 H

42 PANAXHBEERIZIT

MNIBEEIR ESE, BEITsi S, AErA &
TR ER R IR T AT E . X AREE, KA
FARYA BN P AL, R TR A R A A%
RO, L™ SRRSO B BT, SR
PR S5 R, R R AR BAS A . B S
A R, DA ARG, Yt
e SAEMPE DI RE AT 25 IR AR TRR 22, 77
A0, 5 IR 2E BRI FEAH AR, SR 75 T4
Y/ N TR R R L g R D3 g Wi R A 1 i
L RSFAF A=k . R4S B4, Dol
JE 7 A2 AR S0 BEAE SR Y 28 Bl As R
FE—H LT Skeem Ibhikit, kB4 KEZE
U ol Py F RS ARARME T, DRI X4 70 9 2 05 2 e Y o
S I, B EERCR TR SRR R, IRADE N
PR AERT AL FNE J) et — A/ VN s v e, P,
F5 K s b ) B R TR T A ER b TR IR SR B B B AR , AR
B RCT IEAF 56 BT R A 0 A BRET S B, OB
W e R T, EWE S, ©n DAER
IKBEEEAE ], Skeem Wb AT LK 3, BRAZL
AIELEE, SRR R AT

[l 3 Skeem #hhf%E 51T
Fig.3 Skeem candle packaging

43 VAR SWBEEKEEILZIT

b R R 22 SR — Va8 1) B AR T A
ok, MMEIEEER, fEE T SRR S,
SERIRE B AL, MR A B bR, BEETH
T H B O SRR S, O TIH TR E L
R SRR T A, 2GRS TN
FHIWT, S SEacE . b E Y Minimalist 5211
55 BT H Tea A i R 2ke DLIET 4, 13 B A ) €2
WL BRT . B R  JRARE ET B B A KU Y 4 AT
H—#riEos . XA G310 Tsan-Yu Yin #5311 —
SCEA R R B9 Citrus Moon® H 0.2 L&) 5,
RORH P ETZY . B . KR, SR T e il iy 4es
MRL, 1A B E Z R Masi, Teasha bis H T 2AE
HRRKEH RAERF S, (BLARSHIAEAL, (8 s b
B W R E B H AR, SRR . R H P
SHAFOEE TSRS HYE | M L IRPTHE . SUie
FEEE, SSTETE A AR, R T LA
ﬂ%;ﬂa[ll—lz]o

Kl 4 "H Tea' 25 fi i {4
Fig.4 "H Tea" brand of tea packaging

Kl 5 "Citrus Moon" H 1 fu 2%
Fig.5 "Citrus Moon" mooncake packaging
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