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Digital Cultural and Creative Product Design of Shenyang Imperial Palace
Museum under the Internet Thinking

ZHU Yue
(Shenyang Aerospace University, Shenyang 110136, China)

ABSTRACT: It aimsto carry out a research on the innovative application of the collection of cultural relics in Shenyang
Imperial Palace Museum in digital products and the expanding application of new media and technologies in cultural and
creative design. It carries out innovative construction of image data network platform of Shenyang Imperial Palace Mu-
seum by analyzing the new approaches in the designs of digital cultural and creative products based on the digital media
technology and experience design, carries out targeted design and development with mobile positioning and big data.
Through the design and research of the innovative products on the theme of Imperial Palace such as "Digital Tour", "Dig-
ital Archives', emoji packaging of the characters of Imperial Palace, the "Imperial Palace Story" interactive game and
“Shake It off”, the interactive experience relationship between users and products is intensified to inherit and develop the
history and culture of Shenyang Imperial Palace Museum with new perspective and new thinking.
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Fig.4 Emoji package design of the "Things in Mukden"
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