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Interaction Design of Smart Health Preserving Pot Based on Individual Demand

CAO Mu-li, ZHANG Kun, ZHANG Ning, HU Zhen-ming
(China University of Mining and Technology, Xuzhou 221000, China)

ABSTRACT: It aims to Research the user personalized needs of smart health preserving pot to guide the interaction de-
sign and make the interaction of smart health preserving pot more fit the user's real needs. Through Kano demand model,
interview and questionnaire survey, we can obtain user needs, then analyze the results and select the user personalized
requirements. Combined with Maslow's hierarchy of needs theory to analyze and realize users' personalized requirements.
Under the guidance of the idea of hierarchical implementation, the interaction design strategy of smart health preserving
pot is obtained. User's personalized demand of smart health preserving pot is part of the product's charm quality items.
About interaction design of smart health preserving pot, we identify the interaction design principle that the layered im-
plementation for user needs and the principle of simplicity and validity of information presentation in the interactive de-
sign.
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Tab.1 Theinitial function of smart health preserving pot
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Fig.3 Realization model of user's personalized needs
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Fig.4 Information architecture of mart health preserving pot

3.3 SFmigit/Em

BEU OB o AP A 5 SR 22 S BE 5/ ik Ty T
(A2) ZAAHIHAE, AT A EAE Sl A
I S REITUEA T B, A T Y A g, )
Ings dimh i @il (10) (10), H P HATEAHE
TN B IR A" 2 o S B A
PR SR B R R e T 5w, B T R 4R
TERR

TG AR SR 22 S R ROR B ik Ty o
(ALl) ZREm TR EAT A NER, BT
P27 R A as it 1Tl R N | VBT S o EaN
(4) 2 el R Bk A st . — 2 ot
T e A AR G M A2 22 S5 B2 BRI P P AP TSR, A
T4 ™ i 1) 3 A

15 BB 7% B0 A T M AR R S0 o P P — e
SCARAR, BRI BE AR B B A, O 1B kDR
&, 28 HFE TR NS AT RERIE I T Sy T
A P P B AN 1k A8 2277 HE R 22, TR Z (]
4 A7 J5a 18] SR AR LA R o e IR ) R A [s) €8 B
X7y, DAtk Bl . st aesREammis, 2
(14 Jif 5 $58 ' B 058 RN /D ) 5 T T A7 i 114 552 s
RBICAEE TR MmO, A
R BB A RELE AT A IR ERAEAT I E T,
DM HEAT R — B4R AED = S R R 2
B, AL OGL IEE L REBIAE, JCIREIMER R BE
AR LU 25 . A RO IEN . A R 7= i S5 RE 8
ARGy £ e 1P A S AR
4 £5iE

UTAF AR A PP BE ™ dh R ANTF, R REVEIEAE L
NKB . ANDUHE B 5L % P # R 200

oo B, BT ORI HE BE) A OT AN RELL ] i
Ho XHLLIEREIRER M UIA A, BEXT AN 28 e
FeLE e P WA SR BEAT S TR 0=
SEBLAY A2 BT R T SURE M AR e i 2 Ak
ETER, ZHTFEEE RN TR e IR AR e S A e J6f 57
INGRHL S HL B BAT — R B AR

S -

(1] WM, SAFERE. “HERM+T SE55HE A
Bz B[], s T, 2016, 37(12): 139—142.
YANG Ming-lang, HU Ya-shu. The Road of Innovation
of "Internet+" and Traditional Household Electrical
Appliances[J]. Packaging Engineering, 2016, 37(12):
139—142.

GARRETT Jesse James. HI P AL 23 LI P
P B M]. e, . dbat AL
Jiikt, 2011

GARRETT J J. User Experience Elements: User Cen-
tered Product Design[M]. FAN Xiao-yan, Translate.
Beijing: China Machine Press, 2011.

FERE, e R, T Kano B E b T R AR E
LR BBk, 2012(2): 127—131.

TANG Zhong-jun, LONG Yu-ling. Research on Per-
sonalized Demand Acquisition Method based on Kano
Model[J] .Soft Science, 2012(2): 127—131.

RN, AL T KANO BRI 25 10 4 f b
R R EIEL). Gt 5Pk, 2015(18): 95—97.
CAl Shou-song, GU Xiao-min. The Evaluation of Sat-
isfaction of Online Shopping Business Model based on
KANO Model[J]. Statistics and Decision, 2015(18):
95—97.

A, XBop . TR Z U7 i BT T R
[J). fu3E T 7%, 2015, 36(8):92—95.

LI Ming, DENG Xue-xiong. Research on Product De-

(2]

(3]

(4]

(5]



%5 38% 4181y

EORENAE : BE T AT R AR BE TR A A0 S BB IFAE 229

(6]

(7]

(8l

(9

sign Method based on Hierarchy of Needs[J]. Packag-
ing Engineering, 2015, 36(8):92—95.

FR PIAEAT 5K O T 1) 598 68 A A 52 B HF
5¢[D]. Jo#: VLR K2%, 2013.

WANG Hao. Research on the Interactive Design of In-
telligent TV based on Individual Demand[D]. Wuxi:
Jiangnan University, 2013.

SAFFER D. Z HiZITHER[M]. BRER, P& b
HUBE Tl Hi Wi, 2010.

SAFFER D. Designing for Interaction[M]. CHEN
Jun-liang, Translate. Beijing: China Machine Press,
2010.

JBESE AP A AR BB BRI SR [ BUAREL A
TR, 2010(11); 10—16.

GU Li-ping. Research on Personalized Interactive De-
sign[J]. New Technology of Library and Information
Service, 2010(11): 10—16.

INGAE, VY. AR A R BT R[] %
i, 2014(2): 28—33.

(10]

(11]

[12]

SUN Xiao-hua, FENG Ze-xi. Research on the Interac-
tive Design of Wearable Devices[J]. Zhuangshi, 2014
(2): 28—33.

INFEIR. SCEH TR PSR AL 5 B2 517 82
BAYVCELT). 31, 2016(5): 140—141.

SUN Xin-xin. Decision Rules of Interaction Design:
Matching of Information Architecture and Behavior
Logic[J]. Zhuangshi, 2016(5): 140—141

FI . s BT NP B R AT O B R[], B
Mfi, 2015(1): 58—62.

XIN Xiang-yang. Interactive Design: From Physical
Logic to Behavioral Logic[J]. Zhuangshi, 2015(1):
58—62.

W, ARMETE . BT A5t I B Y AL A EL ST 3
THFZE[I). {2256 T2, 2015, 36(12): 87—90.

YANG Ming-lang, ZOU Ping-xiu. Research on Human
Computer Interaction Interface Design Based on Fee-
dback Principle[J]. Packaging Engineering, 2015, 36
(12): 87—90.



