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"The Belt and Road" under the Background of Gannan Tourism Souvenirs Design

ZHOU Zi-wei, PENG Lei
(Gannan Medical University, Ganzhou 341000, China)

ABSTRACT: Make gannan tourist souvenirs design combined with “the belt and road” strategic market, improve design
feeling and the internationalization of the tourist souvenirs. Gannan traditional crafts heritage and gannan ancient mari-
time silk road mei guan gu analysis, to extract the design elements, Proposed under the background of the course "the belt
and road" of the thinking on the development of the tourist souvenirs design. All the way through the "the belt and road"
theme and gannan folk craft and the combination of jiangxi ancient maritime silk road is clever, make with characteristic
of gannan "the belt and road" tourist souvenirs, show the new image of gannan characteristic tourist souvenirs, promote

gannan cultural influence in the domestic and international, to promote the development of local economy.
KEY WORDS: "The belt and road"; Gannan; tourist souvenirs design
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Fig.5 Hakka carved wooden bookmark design
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