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Application of SculptureArt in Packaging Design

LIU Jun-wei
(Xihua University, Chengdu 610039, China)

ABSTRACT: It aims to explore the application strategy of sculpture art in packaging design. The research is based on
industrial design, art, consumer psychology, combined with case analysis and practice experience, from the linear ele-
ments, color elements, artistic conception elements, cultural elementsin the face of the Quartet to analyze concrete appli-
cation mode of sculpture in modern packaging design field. Application of sculpture art in packaging design can not only
highlight the personality of the product, but also enrich the cultural connotation of the product, it is conducive to enhance

the attractiveness of industrial packaging, and stimulate consumer buying behavior.
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Fig.1 Wood carvings in the national gallery of Poland
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Fig.4 Anna Sui dolly girl perfume
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Fig.6 Guojiao 1573 liquor
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Fig.7 Millennium Shu king white spirit
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