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Packaging Design Strategy of High Grade Liquor

XIE Hong-tu
(Southwest University of Science and Technology, Mianyang 621010, China)

ABSTRACT: It aims to solve the dilemma of high-grade liquor packaging design, and strive to develop new packaging to
adapt to changes in market structure. From the point of view of consumer demand, it discusses the packaging design of
high-grade liquor, analyzes the packaging structure of high-grade liquor and the root cause of demand for high-grade lig-
uor, and finds out the factors of forming high-grade packaging. It aims to develop new, economical and practical liquor
packaging with both cultural connotation and top visual effects.
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Fig.1 Magic state modeling
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