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Application of Digital Media Art in Modern Advertising Design
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ABSTRACT: It aims to explore the application principles and methods of digital media art in modern advertising design.
With the method of digital media art as a starting point, combined with the reality, creativity, emotion, system principle, it
makes in-depth exploration of the application of digital media art and modern advertisement design, and introduces the
specific application of digital media art design in television advertising, outdoor advertising and other dynamic advertis-
ing design. The combination of digital media art and modern advertisement design can further enrich the connotation of

modern advertisement design, improve the design quality, and to a certain extent, promote the development and im-

provement of digital media art, achieve common progress.

KEY WORDS: Digital media art; modern advertising design; combination

AT, BEA . BERR . CG R MR
TEARFIATERERE T AANTHY A, JF U a0
AT ALl o IR IA 2R PR A
JE, R E T IS BT A RIE R, — it
], PO, Borm il Bah Rl Zalisdk .,
BT R S R A R A A 1 R R B AL
L PR 5 450 T AT AR IR L B S 12
ERERKAIT Lz —, BT S BORMER
P28 ) i S 07 T i R ANAE T BT A 2R, B
TAFERTT SRR . O T % — AT 2R A B
ABUEIE, ANTHE SRR E R, TRADFFERC T8
WERG T H BT BIEE G LR

Wi B EY: 2017-05-11

1 HFREZ AR

By AR L 2R, F i A
PLE AR Bl il B AR S 2= B AR X
b ST 7 R BSE A FRC T R B R A R 2
MR 2R BA ML H SE RS, FEHSET, Bl
BEATE AW B, e Kb F= & T 2 ARER B S
RIE, B9 TR ARG ), A RS2 B —Fh
ML) R Z LR ge P SRR AT SR, FERCE
ERMSHET , AMIFATE LK HERZmEE ],
OISR u R § LN T (AN RN T A e S = i
I =AM, XK T 2 AR BRI,

EE® . &% (1969—), %, #ia A, M+, dIHEFRAT, TEHMLFT @A TAEI . EAKT . REXT,

HFHARLR,



260 fu %% T &

201749 H

BT RAEAL TS B AR A o X SEHR R AL GBI T e
LB, XBUAR I AR B T §2 i A s I O TR
Z o FEI3 PR AR RE S B ey s AL BRARAAT]
AR TR OR, R THBITN ZAR M52 5 52
FE, RS2 AT TR BB R K

2 HFHEEEAREINT Fiit P ry s AR

BOPALBOR A S, SEBHIm AR 1 ok, RZ
BONEBIRBOT S . EmEOE S . 805 BhE
&, AR LUR A BEATIT QLRI A Bl s, 117 it
A G BARHRR SO L . skini, BSOF AL
NEB TR ZAR AT UMRAS7 8 B JoH
TEBUR B, BT IR RS S, B —
BT, e A A BT 7 i BT S BRI A e
Rt IE NG N, R I E 2 6.

2.1 IRixEs

BRI S A A ], i A A
B SR o X FEAR ) ok, R 2 H R BT
M F AL = o T8 AU IR ZAREE, JAT IR WS
SEOMAKHE K NS RS B 7 SRR A R 55 A —
B, ALl S IE 0 LR IR Z AR, SEL U
A EM, R RS K TR AR, R
FE, AMUREEILEZARMNILN 2 s A/,
B2 AR R B AR
22 fIEME

AR BAC R R R R B Ty A
PAAN AR P9 28 Fn i 1 ) 2 BT 2 2 88 3k £, 392 AR
B A, AN WA 20 o A0 39 114 S B S AN T 3 ) 7
WK, BUFH AR R LR, NIRRT
W R AR, 7ok T Z /0T ge, ER AL ROm 2
AR SR T U SRR ) 32 TR . T A A A R B
FHAAEZARRS IS 8RS, i e E e
U ER P IR 2R B3 B R S8 K i 2 AR ik 419,
2.3 HEER

AT EBRIHER AR R D, ORISR,
SIEZAER, LA TERS B85 | FURE T 5
VOB, P AR . TER 2R AR, TH)
KR A & KA/ NERIMETE RN LES 2
TEREEERT, REZRMIELIFGER, I it
MIEZ AT, W BB AR B A BT B VAR Y
BN EALT s, IEZRGIRER, B RHIEL
HEGL T 5 apidi 0y, BORAER, MINE R T30

24 MERSE

B S BT — AR BAZ B LS IE X, BE
A MM RIE S, SR RGBT, T i 5

T — A EEM N —E R G (s 1R IR
TR EQIER, JORERR, BIR ., B s
WREE . 307, BR., BER, HERAERELR,
TEME R GRS , ) AR AL I8 7 i AR 551 B
LA P&, XA BEAEAR BAL T 25 T SEBURT i AL
W, REARRCR, RIEAREER, S EE
B R

3 HFHEEZAREAKR FIThRIRENA

T, BRI EAR K ERE, AHATET, B
JECA AT AR 16 AN AT 23 B — 3R 23 o BARSI A
BT, RO A SR AR i 2 B 2 e ey
X, ANUCE T RO B0 & AR, AR T T AR
AT, B TR D REEAE L .
ST AR A S A 3 D5 W B A AR )
BT PERIE A .

3.1 HFHEEZREXA FIRITHHIEA

SR 5 T REAT A% iy ) i A P AR D 32 4% Bl A WL
SEAFRIRRE, AR H AR LA B, BiREL WL A R
AR A LSE oy o FORAERGER AL 5 Bt il
YRR, 9 TA4sA, S RELAY BT 2
THEARKME. BB ZARMA, b5 m
M E BT TR S, BA BT AR BRI
RIS YE, AR S T EME R @R, W HE
FETRIE, T AL R | R
RS BN S | I A B A AT TR RER, SE R
JEB T RAMER B ZARRE Ty o LIRSk 5 ]
N T BT H A5 A AR IR, AT S AR
(Y ST oK, BETHII AT AR TR P A ER ik — 20
FEIE . 307 AR S, SRS SNAR
JRHK, AR E Y SO b R A5 A £
LA AR BT R SR (BTLIS ) 1Y) 3
TR TARA AR R B RRR Hob, i3
P AR B ARS8 5% 5 AT R A A IR R A7 3 e
L, HIBGE S ; 3D ALK B 2 S VR
B O EMIE——IAH, & T EATERF R AR
s PO T o A PABE, HLREZ BT LAY, Xk
et BB T BORARBE T BRSS9 45 Tk, R
IRZIE I T 3R IS v ROR i 4 AR 5 SR R
O, 56 JREILT HLRE A4 KURS R 3 P T

32 HFHREZERERIIFRITHHEA

FUNTEHSRE A FERRE, AN BIEEA
[ M DX [ A AR )2 B o AR, AR T oA
JUEIEARYL, AN R R IR, H AL
NN, BEA 21 A, BEERMNARE, PO
HROH SEFBIR IR T RS, BHE LT



%5 38% 4181y

SR BT A ZARLE SR B B 261

R SRR GIE , AR ACE L B AR, T
SRR SRSk, WEL 2R 2B T
wn, BT E R . RS | BT ERR . BT
ANGE L S T HBC PR 5, IR b
I A R A b RE 8 R B AT B9 4 25 2 5 23 T
FIAT IR REAT MO AR o IR, R AT
A TAR PR Ak 3 T (I . 5. 4ouh ),
FUAN e S H P Y A AR o oA AR B R AL
DX, AT AR, X—) R B a0y
TS AN T SRR A 2
3.3 HFHEEZRERMIE FTPRNA
TESNAST S B R, B A AR B L o
A TRRBUE T, PR 7R T Y i I Y
T, A SRR @R, Bt TR
MR AIE ], PR TR e,
TERCF ARV T, = 4eshm) 5 iR L4
OGBSI L FRIDR P L AR AR 5 1) FH 2l e K 7F 4 £ fliash
J7 T U B I R A AR i
PEATE BALHE, SR TR RS E . KIMEET
EOAG o P2 A TR M B AT S IR A
T A R, L TS U, R B
Bl flash S5 ARZNA . XA B AAH L TR
T, AT T BAREOR LUBE A R IE 302 B E
SZARTTRG . AR (R 56y 20 s A e
AN B R G I A R T Bk A R 4 ) R 2
R AR . TR R Bl B A 2R 5 M
B)EBOTIET S, BT — B R Ss  HEA B
IR, AMUEREIGE, 17 H oA SE BB BT ok
TR RAFH) RIERARA . 5350, Brr ik AR PRy
PG Ty R QYN Y R N FO A R e i P LR e
APRRMBER], TE—ERE R B ISR TAR & .
AR e sh 25 5 i, B AR AR AR
P i Ak LR A T AT S 0V rh D B AN S A e
WLR, EEBAYRE R, RSP IENSE—
S, BEYE T ORERRE ], OB A T
FERBIVEZS ], AT SRR, TWH
ERRR, i) HBOT RO 2R T A
(A 15 A 3 B B B IME ShAsS st e v
B TR AL AR RN, 0%
AE R, RS0 SR SRR A A EE,
FAA A, BURANE, R sh 25 & R R KA

4 H£5iF

BT BA EARMTAE, O EARBATH T2
ATRE, ORI A T AATTXE A A i B 2
Ko BRI, ALMTFYIEEAPIEE . 168 ZARB
AT B9 [, AR BETH I B 2R T R4

A ok e 11 0 R R B, A 2 Rl DA ) RO
IR, LR b o By TR RIS AR A A RAT
N, Wi, FEBAUT B R A AR,
BB SR AE — 52 B0, FEARIEELSEAYRTER T, 18
AR BIRL, WA SZ AR, () X R A
EARMRIVE AT ERZ R A, e
BRI B ML IC R, 48 32 AN R B EOULHL TR
ZIRsE bl . A S0 T IXHER R, A RE7E BT
BERZARBHE B VR Y wh BAG  B A E d

SE K-

(11 BFERH. TEEGHEEFER S SRS ZT
BEFE[). ) R L(F IS AT, 2009(6): 58—61.
LIAO Bing-yi. China Media Digital Transformation
and Morphological Change of Advertising on[J]. Out-
door Advertising(Theory Edition), 2009(6): 58—61.

(21 & WA O Z AR F A S5
JE[J. 3EAR KM, 2008(11): 125.
GAO Liang. The Visual Transmission Art Form in the
Design of the Construction and Development of the[J].
Language Art Panorama, 2008(11): 125.

[3]  FEanih. & A LT B B e i )
4&4fi, 2007(9): 63—65.
YAN Ru-shan. On the New Media under the Visual Lan-
guage of Graphic Design[J]. Zhuangshi, 2007(9): 63—65.

(4 s AT EWUEMERD KES
2013(3): 159—160.
HUANG Ru. Research on the Creative Concept of
Modern Advertising[J]. Big Stage, 2013(3): 159—160.

(6] EE. RRECTERARZAR S BT BT RS S
M. ZARFHE, 2013(8): 330.
WANG Jin. A Preliminary Discussion on the Combina-
tion of Digital Media Art and Modern Advertising De-
sign[J]. Art and Technology, 2013(8): 330.

(6] ol RATECT AR ZORAE BT A ).
ZARPBHE, 2014(4): 99—100.
GAO Lu. The Application of Digital Media Art in
Modern Advertising[J]. Art Science and Technology,
2014(4): 99—100.

(71 FY. shas S Bat i BeE AR 2RI AZ1E,
2015(3): 55—56.
ZHOU Hui. Application of Digital Media Art in the Dy-
namic Advertising Design[J]. Media, 2015(3): 55—56.

(8]  EREF. &) it P EF BAA Z AR B . F
S5 i (B2 ), 2015(6): 88—89.
QIU Ye. Application of Digital Media Art in Dynamic
Advertising Design[J]. Information and Computer
(Theory Edition), 2015(6): 88—89.

(9]  XIBEFE. BB AR PR
AR (1), 2014(4): 29—30.
LIU Xiao-dan. Research on the Film and Television
Advertisement Design in Digital Media Art[J]. Modern
Decoration(Theory), 2014(4): 29—30.

[10] FBHE. BFBARBARRX HACBITH Z AR [, £
5L, 2011(12): 27—29.
ZHENG Lei. The Influence of Digital Media Technol-
ogy on Modern Design Art[J]. America and the Times,
2011(12): 27—29.

BRI,



