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Form Analysis and Dimension Logic of Typography Theory

Yl Zu-giang
(China Central Academy of Fine Arts, Beijing 100102, China)

ABSTRACT: It aimsto put forward new effective ideas for the plight of typography static form analysis. The concept of
philosophical basic theory of phonetic symbols through the theoretical study of the natural binary duality concept of text
symbols is analyzed, and then into the typography research, especially the form analysis of the perspective is discussed.
Using a kind of abstract interpretation model based on the concept of dimension to construct the form analysis of the new
expression logic. The concept of inter-constructing binary of text symbol (include the dimension of language and the di-
mension of graphic.) is used to build the possibility of an abstract logical path based on formal sample analysis and be-
yond the original static form analysis method.
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Fig.1 The lower classification of generalized symbolic concept
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Fig.2 The category of typography based on the semiotics
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