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Tourism Food Packaging Design Based on Regional Cultural
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ABSTRACT: It aims to explore how to make the non-material elements into the regional culture into the tourism food
packaging design, to meet the dual demands of consumers of tourism food packaging culture spirit and function, and en-
hance the market competitiveness of products. Through the analysis of the regional culture of Tengzhou, using the con-
cepts and methods of linguistics "translation”, the history and culture of Tengzhou and the infiltration of humanistic spirit
are transformed into modern packaging design vocabulary, used in design and development of packaging products. The
form transformation of the intangible elements of the regional culture is a new attempt to reflect the regional cultural

characteristics, but also a new way to explore the personalized design of tourism food packaging.
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Fig.1 The idea of Wanshengde tourism food packaging design
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Fig.2 Graphic design of Luban's saw in Wanshengde's tourism
food packaging
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Fig.3 Design of drawing line of Wanshengde's tourism food packaging series

T7 TSR U B A L P A AW T R R

Fig.4 The character design of Wanshengde's tourism food packaging
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Fig.5 Packaging display effect of Wanshengde's tourism food
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Fig.6 Design of hand drawn map on the inside of Wansheng's tourism food package
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