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Guiding Method Design of the Primary User Behavior Based on Cognitive Theory

ZHOU Yuan, ZHU Qi-ying
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It aims tostudy the motivation behind the use of products by primary users,proposes a guiding design
method to improve the conversion rate of primary users.According to theexpected value theory, attribution theory, cogni-
tive evaluation theory, self-efficacy theory, achievement goal theory, it looks for users to use the motivation behind the
product, and puts forward the five design methods. Primary user behavior guidance requires clear communication of re-
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quirements, to lead out of mistakes, enhance user control, set reasonable expectations, and set appropriate goals.
KEY WORDS: primary users; behaviors; cognitive theory; rate of conversion
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