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Packaging Design of B2C Electronic Commerce Online Shopping

ZHAN Wen-yao
(Sichuan Fine Arts Institute, Chongqing 401331, China)

ABSTRACT: To study the design method which used for packaging of B2C Electronic Commerce Online Shopping. Use
symbol design, graphic design and material design to last the enterprise's brand image; Use the design which contains flat
packaging shape, modular series of packaging, modular internal structure to solve the problems of B2C product transport;
Use multi-level information architecture design to solve the visual conflict between various information of B2C online
shopping packaging. The study has shown that B2C online shopping packaging is both the company brand packaging and

the express shipping packaging.

KEY WORDS: B2C online shopping packaging; enterprise brand; packaging form; information architecture

Bifi 25 I X G TR 5, FE BT SR PR AR T
AV XA AR PEA T 9 45 45 5 ) B2C HE F 1 4515 5K . 2015
AEMRAE R R SR 2 /Nl R R AR SR
FEF/NEEC LT 42 T, SR e
) 99.8 %; 2 T RHRI 1M H /Al B 46 7
P, AMRgE 38 JT M RNz B R A
BB PR, B2C HL g 45 AU FR /Nl
1 ] 28 B AR e 32 B ) A O X

B2C S AV R A7 RO 45 8 B 1 7l 45 =z — , I
f%ETE B2C BB P E N L E TN MAA., W
WA F B b T L F R 4538 S AR B R I, 7E B2C R4
ERA P BB B2C B A s 85 S0
fata, [RIEF, OB R 45 2T P A s i S
ff. 3T B2C TR 55 AR E %R, X B2C K
IS A TS, BRSBTS fhis ki . 3¢

Wi B EI. 2017-06-19

fHEI Rz A i B2C I (025 BRAL AT,
XL TR 55 N R A E L R BUR R

1 G REES

B2C J& b A HL 1 45 i — Rl g s A, Al
i R 2 04 SR 18 Ve ) R A B RS SR, fE B2C
B Al TP G a1 — A A 2k ) R DL T R
LSRR AT S0, PRI, B2C W A e 4
MG HE T 2 W A R R T R 1 [

B2C W f3.25 4b T B2C Ha 11 55 B X 19 K 3
AL IR R G E47E B2C PRI S At 2
LI, TEMIAA%E R IE 4 3 ht R R 2
i, Wik, B2C M €%: Ei IR A REEIT,
A ST GRS, 254 AR e bR} | 155

HEUIE: #FFALALHFAE “GERNMELFERITHA” (14YIAT60048); B ZALHF AL L RKFE XBHAAR

B “é it 5 THEREAR” (13ZD03)

EREN: AL (1967—), k, WA, Wil ERF IR, TEHMTH @AM TH RIS 0%,



256 fu %% T &

2017 4% 10 H

FIASAS S AT F il 2R G O AL i
1.1 MHRRFSBERALESR

HL - 1 9532 8 Al i BEOY G 4 ST ) 3 R el
PG L R BRI R, R 55 Al e 4 7 W i
A R F R AT SRR 2, f55 HA R
PEEE . HEH . 4 shndE P,

1£ B2C WA % LIARIRAF 518 R Al JE 4 4
T A BE A1) 2 2 ) o 4 D0 R Ik 0 D A L 26 1R . R
0 T SR T L e R A Al X T B A A s . 2011
A6 H, KA TE T MR I SL ARG, KA
WoN TS RGBS, LR, BE0E 55
AT FAERAIE S BIFR IR, T2 R T T R A
IR RS, KANTIE — 2R, BT AREZH
st L L AR S N2 A 2 A S B,
BLAE R T 0 R R A O R S R R L TR S R G
PE, 7ER A% TR FFRRAF 5 R4 T8 A Stk
15 LA R G 0 e T 28 S R s S 0 I .28 g DL IR
KA RIICR T A T~ 2845 PR R, IR0 A 255 1y
PR ES F4 R R AN S2 0 AT BT, MRS [] =
TR FNPE RETE A2 i RN A4S v B 42 A TRt [ A 2 1Y)
AN A i KA s — B, MEER A Z 2 R
4%, JUAT ARy S0 7, 8 DR 7 30k 0 00 7™ 3 B
R TE G HET o 3z FAE KA 0 I . 2% 1 B T S
B FR IR 5 1) R A, e H AR5 R B ERE
S . pHE R G SRS fE—&, ANMURE
T LA MR 1 | 4T ISRk, i ELAAS [R] i
PR 1L 32 1 I A L BB A AR S IR R E— R, RA
AN T G52

1 SRR Yol 10 A
Fig.1 Tmall online shopping packaging box

1.2 WEMEEEIEAS WSS

Fi, 75 B2C HURT A % T M5 I
PR E R KA, — B B2C AL Rg Al
WA EERN—RME . EERRMIIE R TR
BRI ABIZCT M e A AT 520, I, RO
AR AL R R BT BRI R, RS
HL AR G0 0 2 AT o 6 R A B A e 1 5 o

B2C b ) df AR 0 RN R IR, — AR
PIZRHET™ 5 IR 2k T Y R0 f e SIEUARHE S o0 A 0 2

B2 B, s e R T s I R R A
DU P A0 25 B i R 265 d B A 7 o, LD BEZ I
2% 3 i ) PR A, (EUHC 0 3B S BT 25 2 1 e e Y 1
X, A 6D TER M BE O — ST R, PREE T
R ETEHAMR BB AR DR R AR IRAT 5 P T8 ) SiE
g, RN DU A . RS e, B
WIS SR EER R R AR, 2
B RERREMIERS, TERR AL M 2 Il R
AL E iG], FEE N . eBay JFR
R f e 3 DL I 2, eBay SRR &% (0 Y I B, I,
e W A2 G b DIFRR O 8, DAEZE R S 3,
B RAETE T, FLA— R 5 0 SCF#E 7 i 1 e
B, AW Al Bl R T el Ek, R
LT oA TIRE .

2 eBay H R M3 &
Fig.2 Online shopping packaging box developed by
eBay

1.3 KUIMEEX s

AV B G B #E ST BN 457 & B9E), B2C HLT 15
%5 B AT AL 1 LB AR e it Bl - 5 5 N 2 4% 4k,
2k T EORS ME RGO, 48 T B SRR AR X B SiE
g, Wik, RSk n) B2C R A0 i 45 5%
BEZART AR B AV IE G 53 ARk 19 0 2
BV E R R REEMAGEICE, MR A Mk
1L HENS 153 2NNy, 1 HaR B8R — 4 BB A
SCAE P, MR BE L AR BE B T2
eSS AT LA B B2C Ak Stk it

B2C FLZ b 114 19X ) 0 2 150 1T 038 MABA e i 6
TR S bR TR B 0 1 B AR I T L I 4 ST A T
JE 4. LA (VANCL ) 2 515 R0 25785 1 IR M
S LI R, LA A4 O R4 R Eh A X
PR, BP L A, LT B LA E R,
PR R R WSS RS S, S 1R N LR
FIAZ O E, BB 2. L
B 18 DO A B e T AR B L AR R
SE, MORHBER G AR, AR TR B T Al SCAR R S
JUZE A O G285 8 LI 3, B I g .26 14 41 FH #
B E R )R A AR, NIRRT E YA, 4
Bz AT S TC G AR AN T4, L3R T FLER IR i A7
2y R RS ERIE . ERERM A SR,



% 38% 20

SR B2C HL TR 45 W A 28 50 TR 5T 257

P13 LAl it 190 A 0 2
Fig.3 Vancl online shopping packaging box

2 BEESTUNER

B2C JE Ak i M 25 T F- &, LR Al iz i 07 5(
MZE o I R TARKRAEA . Ho—, BT R 55 Rl Y
BRI SR s, T /M R
o T, BT RIS as R AT AT R R A
b, BudE R, MREHEZ . K=, KiEwihfeis
G R PR, LA B DR A2 A R i N T — X — S i
(91 AT B2C LR S SIS L 7RSS e R
(AL 1 251, B2C W A0 it R 2455 i Aalk 1Y
Kttt iz . ol =i 2k, LEH IR R 2
AR HICTE , AT T 2 14 SRS R 38 45 R SR gk e 22 1]
MAPLER

21 REHBIILAEEINE

B2C [ A4 2% 11 32 AU — R LW AME | e~ FAE
HNE B ) 60,255 0] T I 4 At . O ek s .
SR VLAE B2C M AL T AYIE FE T, B2C L3640
TV 285 110 2 T L 2 3 T A7 L AT — 48 58 1 50 1 XUAS
JEME, BRI AR | BE AR L | R T T M 2 ) A
MUY, ARSI b e SR b i i A S Bk

B2C Y B i AE AL 5 43 Je , A/ A 26
(I 2 28 ol Peash 4 9 9 3 S 42 1 B K IRFrh, B2C 1Y
AL A 2 AL B 7 AL R T B A W T i
W BzYiiisia s r-miiE L, W, b
S B A B2C SR FH A A LA .25 A
T, AR FHE Ak 7= 5 7 32 i 2o TR AN 37 B 45 7 (o 4
iz, [RVASE, SR A S T AR T 25 52 A=A B IR T
R AHE BRI

22 HEHUMRIIERENX

B2C [ 025 — ok B I R 9 d e i3t
o RPN BIHE A LRERS i VB G245 LR
e, AT LAXE B2C Al 2487 dh BEA T IH 2R A%
i {8y itz i B o BEARAGR All s A S B ST )
Bz i T ) 2 A Lk RO RN R 8 Rk
A 5 L — b MR A DR AT AR 2 BT RY
B, Wik, T B2C BOELR) R 51 4 A% T B
fifp FBRE RS L ARFER/N  TRARFBIAY , AEE Al HR

BERIIEATIR R 2 A e

B2C [ ey £ e RS HAR I Al 7= i O RS 26
RN 1z Ky Bt 1 5 A B AR R O R B A 45 o
Xt o T 1 ZEREAT I o, ARSI B JEE L TR
RN, S 2535 Fris it 4 N sE AT ol 5 o e 2 45 2 A
BERIR/ IR, SRR ARG RV R R B EER AT
G, T B U A5 28 i A R R
WRARWHE LIRS, ERAIIHERFR . Wiy
WA B A PR W) — SN A it 5 ) R T ) 454
Ak, s E] 2011 AEEN AL ] 2200 106, T RS
WAL RMAT 12 140 O 1 7 7 (A8 B iz
i, FE AR R RN ERIE A BOE N 6 5 85,
10 5= B ECR S, SERUAR AT 17 hh 26 2
— LG5 i ) PR PS4 R e B N A
Ha B S R E ) A BT R AR, T (8 TP 4 B
R Tis EARTMRAL, Wi, Eaie FRERKYPLF
W E A IRA RIS R BB R R, BB
EHSERMIELEIR A T B2C Ak SUE R IR,

2.3 BHRUREERAIDEN

B2C [ fL 25 1 PN R 45 # — SR IR R AL B3t
B2C {iMl " sh ZAEAL, PEREZE SR, ST b /itim it 4k
TREEEEEEE, N T ORE M7 4, R
TR XS] il AT N AR A A AR 8T 5T, (AN
BB A4 S5 FAE B i 5 AN Z [ S &R . B2C 4R
Wy ahBcE 2 L B, SR TR I e T U2
ANATHUR X BT T E R, [ AT
At BEafe, TR R At

AR BILE 5 7 i BT A T A T B A
RAR, BB i 2 R e A R A, B
K 7= b oo 22 DI RERL R, FEARYE T2 H AR DI RE
B R i B2C 10 I A B AR B8 T AR 4
7 A BT AR BT A LA S AR, BRI T X £ %
PR S 8 AR T T LA B0 . P BE ) RS AR B, TR 7™
sty F) AR T T AR A4 7 o 3 2R 1T g e AR A
ML, SR JE AR KL B O AR SRR R B B g, A8
B2z 8] )RR ELAR TR 18T 40 258 P 2R 90 A B A
FYREIA o g I NS S 190 D 420 AL RS R DILIAT 4, 2y

Pl 4 1 I RS 2 190 Dl 0 5 P R R

Fig.4 The internal modules of Geduo egg online shopping
packaging box



258 fu %% T &

2017 4% 10 H

PN IRES F R PR R vECE EA T B0, ARG i
AR TR AR A 20 ] ARG X6 2 1 s a5 ARG, SRR SR T
JELHE B TUR AR R BT P A B B, — R 3G
Pk R/NLBIREE , — B 3 ] R/ L
RS, MRIEASHAE A AR R F I, AL AT DI
G, i ELE AT LB S

3 ZEXHMREMLERZIT

B2C [t b A AoE {5 B A Al i A S
JEEIEE CEALE ), a8 shfE e . S EE
5 e R E SRR A BRI (R Bk R T B
PRI E S, PR AL (5 SR R 2k
M2, 2RI E AL BT B Tl SCARHE
WA iz e A, DRI i A5 B 22 8] ) S8

B2C Mt b B fi B — oy 3 MR
—JE A A R Al R BT R Al
MIETE . 475 . CRFREIE ST RN, RIER
BN T 1A L ThT B8 0 TR i 3 L, AT BRRAE |
KB RLaE . R MR R A (5 B — H 748, RIT5
o3 i o A 5 L R DR SRR, [R] IS S Aol SCAB A
A R OIEEEE . T RER, RS
HEBE TR, IEHES BRSPS, ™
dn e BRI 8 R, T—J2 i s AT X,
JE AR A B 57 A BCE, TR0 T s M 1 Y IE
TE T A ] L A (5 S AR s =R A5 EO A
fHEE . BfEE, M EESsmERBAN
HEREHRR, A T BB ARy, #RAE
TALRERL A B AN A X 9 98 2B — N R R
7 i SEAHE B R Z R AR P 1 S 9, SRR
5% Z ) S B SE UL, SR TR A3 5 1 A sk 5
7%= W T2 I R <l R R
iz kR B i A T 2 e R R R TS, T
LUPANTIG 223 G N 7L R S s T e S R 9 EE R A S
M f b, H B AR Er EEER

AR R f25E | AR A D RE M IR TR Y
B, A ERLRIAAEE Y, BORALAT LA Al i 5 e
SCAAFLIHET™ , SRAEF P BESE B A3 Z AL IR AL SE 1R
B, BT E YRR PO GR L DO R 7,
GRS BOTRL , P22 R 25 WA PR e i

4 45

B2C EH TR FREENLH G, Ml
B2C A LR B FE A 2, WL, Al
) B2C MIMELREBRTT, &5 ZMLGE )R % T8 4
oMb ity R SCAR R A, JHE R 1 W 2 114 S8 285 00 PR
L HAY T LA IO 4% 3 il 4 RS IR R R i R S AT
P, PG 0 0 2 4 PR B 1 L A 5 PR B

P, L2280 07 Kk 75 B 414 . B2C M1
BB B e R R B9 25 F R, e 0 iR
A B I = ORI A .

S -

[1] 23t FE d /4l fl 55 R 5% 5 X% 5K [EB/OLY].

(2015-11-11)[2016-02-11].  http://www.kjcity.com/news_
621731.html.
Accounting City. Financing Predicament and Coun-
termeasures of Small and Medium Sized Enterprisesin
China[EB/OL]. (2015-11-11)[2016-02-11]. http://www.
kjcity.com/news_621731.html.

[T SR (ot Uk L Y S TRRVAL S RN D= N A o
T2, 2014, 35(2): 8.

J Rong. On the Significance of Packaging Tactics in
the Memory of Brand[J]. Packaging Engineering, 2014,
35(2): 8.

[8] Edh. B2C P45 MY 5 88 3 PR 9T —— LA R i Ik
AR R NI [D]. AT : Wi TR R, 2012,
WANG Jing. The Exploration to B2C Internet Brand
Image Creation: Take Tmall Brand Image Creation for
Example[D]. Hangzhou: Zhejiang Gongshang Univer-
sity, 2012.

[4  WEehE, AR . FETF TRIZ FEE0Ps fuk
B #FSE (). 2k T2, 2016, 37(8): 151.

LIU Li-juan, MENG Yong-gang, FANG Tuo. Express
Packaging Design Based on TRIZ Theory[J]. Packag-
ing Engineering, 2016, 37(8): 151.

(5]  SREk, T, 18 PN A Ah R K™ A
W[, fu2E244R, 2014, 6(2): 68.

GUO Yi, WANG Jian-min. VANCL's Brand ldea and
Packaging Design[J]. Packaging Journal, 2014, 6(2): 68.

(6] %y, ECH. SEBOFECT A R 55 R

WA B[] AEAS 23, 2015, 31(298): 186.
LUO Li, ZHAN Wen-yao. Online Shopping Packaging
Design in Electronic Commerce Times from the Per-
spective of Green Design[J]. Ecological Economy,
2015, 31(298): 186.

(71 sk, SO, " TERAITH AYiE HIBESE
[J. PEHERZHE, 2016(1): 40.

ZHANG Qiong, GUO Jian-giao. Applications of "Flat-
ten" in Product Design[J]. West Leather, 2016(1): 40.

[8]  THUR, BRR, B/ MRS s RO hRiEfe

WEFE[J). 3 T, 2011, 32(24): 79.
YU Zhun-huo, LIAO Rong-min, KUANG Xiao-ping.
Research on Dimension Standardization of Box-type
Logistic Equipment[J]. Packaging Engineering, 2011,
32(24): 79.

(9]  FECHE. LT ARG R R T 0 ol T N 0
WAL, BT, EARM 2014(2): 164.
ZHAN Wen-yao. The Online Packaging Design Ideas
in the Electricity Business Times Based on Sustainable
[J]. Ecological Economy, 2014(2): 164.

[10] E . BN TE™ it b e HOFE[]. @
T2, 2014, 35(12): 92.

WANG Yue. Applications of Modular Theory in Product
Design[J]. Packaging Engineering, 2014, 35(12): 92.

[11] 4. w5 B e E M. &
4T 2, 2015, 36(2): 104.

XU Feng. Leading Role of Visual Information in the
Interface Design[J]. Packaging Engineering, 2015, 36
(2): 104.



