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Innovation Design Trends of the Health Physiotherapy Productsin the
"Internet+" Age

FU Xiao-yun, HU Xi-xi, ZHU Yi-hao
(Zhejiang University of Technology, Hangzhou 310023, China)

ABSTRACT: This study aims to explore the influence of Internet thinking and new technologies to health physiotherapy
products' innovative design under the background of "Internet+" age. Through analyzing literature reviews and typical cases,
we study the influence of "Internet+" from user demand, product evolution, supporting technology and development envi-
ronment, and discuss the innovative design method of this kind of products in the new era. In the "Internet+" age, important
tendencies of health physiotherapy products innovative design in the future include: letting users participate in the innova-
tion, taking modular design into consideration, sharing healthy big data and allowing personalized customization.
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Fig.1 Traditional design pattern of physiotherapy products
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Fig.2 Design pattern based on "Internet+"
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