% 38 &

4 22 1]
2017 4F 11 H

(O N
PACKAGING ENGINEERING

89

CHORT S SR s SR, AR 1

FIMEMLEI TR T AR E R IITHR

3K 5ATH
(RS Tl K27, BREUH 412007 )

FEE: B AFRBEMEHNGNABL, WETHHER
KB EEFHRORKETNX G, MBETHFRIREBM LI % fEMx, 1B TAEG T 4R K&
TR, G PR OERTE LR N RMIRENAAA TR E, b, BB T M LRI
BN, ABETREHE L /h‘%’%ﬁ’ HAEXITPHEINANG—, ERASTHERGEN, XiHHNBE
W Fikit B, B K FEOENGRE LN BERIERARFEER, 5| FTHHERUE, T EREY
K S A B IRAL

A F R AR, Fik M T AN R EE

KW FHRORKI; FREMEFN; TRPL; EERP
HESES: TB482 XEkERIRAE: A XEHS: 1001-3563(2017)22-0089-05

Conservation Oriented Packaging Design Based on the
Pro-environmental Buying Motivation

ZHANG Hong-tao
(Hunan University of Technology, Zhuzhou 412007, China)

ABSTRACT: It aims to explore the innovative strategies of conservation oriented packaging from the perspective of
pro-environmental buying motivation. The relationship between pro-environmental buying and conservation oriented
package design is analyzed, the structure of pro-environmental buying motivation is explained, and the corresponding de-
sign strategies of conservation oriented package are put forward. The design of conservation oriented package need to take
both environmental value and market efficiency into account. In this regard, it is necessary to study the buying motivation
of market in depth, so asto ensure the unified interests of nature and consumers in design. Meanwhile, designers need to
adhere to moral self-discipline when meet market demand, and give full play to the media properties of package, so that
the pro-environmental buying motivation of market can be effective incentives through the cultivation of public environ-
mental awareness and the guiding of market conception.

KEY WORDS: conservation oriented package design; pro-environmental buying motivation; resource conservation;
ecological conservation
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Fig.3 Functional extension design of Coca-Cola packaging
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