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TheAttribute of Gold Taking Gold Foil Packaging as a Case

SUN Min-na
(Nanjing Normal University Zhongbei College, Nanjing 210023, China)

ABSTRACT: Pointing out the deviation of golden color psychological feeling in the traditional packaging design, which
provides the attribute analysis basis for the use of golden color in modern packaging design. Based on Photoshop color
mean, CIE 1976Lab color space and lab color model, gold foil samples represent the realistic color, gold foil packaging's
colors represent the design color, Apple iPhone shell's colors represent the popular color, and the three kinds of color's
relationship are studied. It is concluded that gold is not a "yellow" gold but "red" gold, pointing out the gold foil packag-
ing's realistic color is not real, the lightness of designer's subjective decorative color is so low, and gold packaging's color
need to follow the current trend of fashion color. These provide references for the application of gold in packaging design.
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