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Application of Tantou Woodcut Painting in L ocal Products Packaging Design

ZHAO Ling, CHEN Fei-hu, ZHANG Yao-yan
(Hunan University, Changsha 410082, China)

ABSTRACT: It aims to discuss the application of the Tantou Woodcut paintings in local products packaging design. It
analyzes the artistic features of Tantou Woodcut painting and the coherence between Woodcut painting and local products
packaging design; combinedg with examples in design, it illustrates the application of Woodcut paintings shape, com-
position, color in local products packaging design. The Tantou Woodcut painting has been successfully merged into local
products packaging design. It not only effectively enhances the regionality, interestingness and attractiveness of local
products; but also provides inheritance and protection for Tantou Woodcut painting . It is of great practical and ground-

breaking significance to innovative modern design.
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Fig.1 Packaging of Baima Maojian Tea
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Fig.2 Packaging of Golden Earth Wine
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Fig.3 Packaging of blood bean curd ball
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Fig.4 Packaging of maltose
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Fig.5 Packaging of rice cake
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Fig.6 Packaging of Longya lilium
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