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Persuasive Design Method in Mobile Device Application
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ABSTRACT: It aims to study the primary objective and characteristics of persuasive design method in mobile device ap-
plication. Through analyzing the theories and strategies of persuasive design methods, knowing "habit" is a key factor for
the theory. It summarizes the characteristics of mobile applications, and gets four important features of APP development.
Through comparison and analysis, the similarities between the two are obtained, and the core goal of persuasive design in
mobile applications is derived. The goal for persuasive design method in mobile device application is for users to form a
habit of usage, which fits the general strategies of persuasive design and the purpose of mobile device application as a

consumer's product.
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Fig.1 The Fogg behavior model
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Fig.2 The action funnel model

A BT B — R, F8 58 BB e SR
T, HIEGEH P IO 588 HbrfT 0 . Stephen 2843,
BRI A G B R IR IR AL, X — =ik
M PJed Eahtrah, stEEsS s T AN ET R & —
e Adr. (2) el Az 15 15 5% o A
—ANH N B B SRS AT ) TR A S AT i R
it e, — 7 i i E A2 PR SV B A i s 1A R
A5, P EaE AR pAT sl (3) SCRPEEST . X
TR 270 BARAT 38 H brde i i 2t
JesCRE M P RYAT 3, AT RE LS B P B R A, ik
M ERES BRI AR,

2 TN A APP R

Mo sh B REL 48 B A LRI BE ST, 3l
TR PR R GE, AR P P 75 5KE il e 45 Fh I g
MBcsr, T APP Mz 17 R X U BE Lo b A2 =
Jr R FAREFY o APPSR RERS Bl e 4 (1 B BB i w19 i
bR Bl A, TR R APP BOREZ ,
e B B [ ok B 2, ETHOEE AR
475, AL A P A i 0y R A IF & AT
WHIMAEERE, APPAELLTILA EEF R

1) SRR . F3h R fE B A fie 1 B AR Rk



F38E 2

HETFHBNMN, IKIEMEE AN RIS, HPE 586"
i B R EAR MG T AR A BRI, YR B S R
RN )L AT /i -4 0L ) RS W o T
SEF AN TP S B T PLAY I )Gk B AR R 112
min, $&Z2A L] 3| T ERT AN BT UL G A A
MR FRBE o AR s BRI 1 RRME, P 58 8™
i B 32 5 3k AT A 6 B 2543 BT AT ]

2) 285, MEHEARNERIES) T4
APP [ J& o I T JEAS BYAS W RN, B30 7T iR
SWRBAEIY) . HE . PR AL,
NEHPAEEHENT R, B8 20— T
VI A2 o MRASTE A 8 T KB A ¥ AL, 237
JUFFEATART sk [60] 3t o520 ] DA ik F LR ZRAS BB, 3X
M5 —A A BEA s T P 6 RS sl ik £ 0 B

3) PREIEAC . 2l n HEA B H B
B, R PR RS . B I R AR T
G TP BT &, A o] Heabl ity st [ g 44081
P2 TE TR LA BE # 3l 0 7 a4 ] A
72 A B T SR AT RO 0 ST R, ) A A — A ]
T T P R 3l i R P R X T AR A (1) 1
AR R R - TR R, KT E A DI RERIAL T )
BEAYES N, XANER XS P FEASTE SR A e, TS T
M P 5300 A B SRR

4) RSESr, FE R S A I D RE Ok Bk K
FH PG L A Rt R ok B vy, X L1 A% Bl 7 Ak AR A
K Fal 00 [N IR N B RE TALIT & B C B
A, T — B 0] S B 4 R AR I R 2, X
FERIIREE T, B—IRIDBERY I, B — AR s 5 i 2
ARG BB, BAEX AR oo, B
PRI AR, CHSE AT & BB 50T T o 35 A —
I AR AR A, b Z E AR

3 stWBN A MmN SR T ESER

3.1 WEKIEITHIERIT AT

TELL ARSI APP LS 52, T
FURMES BIGERH P P ARS8 & B A
SYRER R, A2 BT R SR R RO R R
o FH PRSP AR R — P LA R e RRAE AT, R
TSR BRI ETE, X APP 3k
TR BN — A B B B W55 7 1) o

Stephen Wendel $& i 7 —A> A e B B R
NPT Ess, WK 3, BT i —ErT
Shy %) 20 A B R SR LA 7 8 A R A 2 ) 1 5 R
M Mo, e fai e n AT st I, i b b A AR
FIXEIN, freh ik f P = lok 2 iy B2, s
SRR, R AR, OB AR R T BEPE R /N

XUMIRASE . BB ] APP Hh 3 2T 7 I 5Y 133
FEH AT I 5 I 5
P e HIREE B
S ARRESEE AEARRE RS B
HABGEES

Bl 3 Hirtr WAMER T RS

Fig.3 Difficulty rating form of target behavior
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