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Transformation of Thinking and Knowledge for Industrial Designer in Crowdfunding
Entrepreneurship

ZHOU Ding
(Nanjing University of the Arts, Nanjing 210000, China)

ABSTRACT: It aims to analyze the transformation of creative thinking for industrial designer engaging in crowdfunding
entrepreneurship. It employs a model of creative thinking to explain the campaign creation process, thus design and car-
ries out a holistic single-case study in a sample of industrial designers. In addition, a holistic multiple-case study in suc-
cessful design campaigns is organized. Through three steps of research process including preparing for data collection,
collecting the evidences and analyzing the evidences, it finds that five main defects in creative thinking work as obstacles
to crowdfunding design entrepreneurship. In order to realize transformation of thinking and knowledge in the model of
internet economy, it is suggested that designers involved in micro-entrepreneurship programs should acquire the abilities
of building prototypes, following the design procedure, finding and solving problems, defining ideation and applying the
evaluation methods.

KEY WORDS: industrial designer; creative thinking; independent entrepreneurship project; online crowdfunding plat-
form; transformation of thinking and knowledge
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Fig.1 Two-tier model of creative thinking
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