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Intelligent Maternal and Infant Product Design Based on User Experience

WANG Hai-ming', LAN Yu-gji*
(1.Shenyang Aerospace University, Shenyang 110136, China; 2.Tianjin Academy of Fine Arts, Tianjin 300282, China)

ABSTRACT: It aims to research the user experience design in intelligent maternal and infant product design. First, the theoret-
ical level of user experience and the current situation and problems of intelligent products on the market are put forward. It is
proposed to realize the high user experience degree and the intelligentization of products is the existence of its inevitability. And
by analyzing the necessity relationship between the maternal and infant groups and the user experience, it analyzes the sensory,
emotional and behavioral needs of the maternal and infant groups when designing maternal and infant products. With the data
investigation and sample analysis as the data support, and combined with the corresponding consumer concept, it analyzes the
design principles and requirements of the maternal and infant product design, so that the design can better meet the needs of
maternal and infant products. To make the mother and child products truly intelligent, to be fully integrated in the design of the
user experience, concerned about the user's sensory needs, emotional needs and behavior needs. So the product can achieve a re-
al sense of the intelligence, not just floating in the high-tech level.
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Fig.1 The level of human needs
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Fig.2 User experience level
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Fig.3 Intelligent system analysis
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Fig.4 Infant monitor and Mimo baby activity tracker
TEHEAT " i BT I U LU P B R 36 75 5K O 2k
Al EA T 25 RIS B BEAL ™ dh, A BE RN HAE YR

REAL =SB, T FEAE R P BTN S, A
R TP , A B AL B e A T ARy o
G SR A S B S R AR N 2 R A AT RS Y )
AE, WL ZENPRLL M IS R A [N B A7 A 2 ) X
ZE R A4 o T2 A AR R ) A8 E AR St A R
AL A g, AT LU A B AR s AR A7 O
e G AR 14 i B I 7 58 UHE A T X 7

2 HERERAFSIEES T
R R BR AR TR T 9 S R AT

ALY 0L A DAy R it 14 T 3K R o O A
Bt EE R EZ . H AT EAY 0-6 % 224 LD

WATEZLL 80 J55 90 J5 A £, MixX LB A 4EER 1Y
G () P RRAE SR T ) 5 A AR TR, AR T
Z T R S RO, W TR SRR T T T 2
AT A, R B AR R i A 3 SRR L R SE M
M e &R TIRKMSRAE, F= M ai Y i D ae e e
2 ARBETE AT TR, BRI B v S 5 5 R
22 S A 2 T A R U

AEER AR B AT, 77 i A< DO e R PN B
M — S, T T PRI AR i SR AR Ok iz
FIFA, QI ARG P A7 AR, RS RE P i
AR I8 TR T A A DL S0 AATTHE e AN FH A 1Y
ELEEE o b g S E= g O E SR Tyl Wil e (UL 7 R
WA 0 A RS 5 O =X, T LAB AT
B

T R R R E I E AL

12%

BEEE
15%

& w RS
Pl 5 o B RE ™ b A 5 FE AL T A A

Fig.5 Experience investigation on maternal and infant intelli-
gence products
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Fig.7 Current survey of maternal and child products
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