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Interesting Product Design Based on Consumer Psychology

LI Dan, YU Yun-zheng
(Shangrao Normal University, Shangrao 334000, China)

ABSTRACT: It researches on how to carry on the product from the perspective of consumer psychology interesting de-
sign. With the background of the user's consumption psychology and interesting products, consumption psychology and
interesting product design three aspects, such as the relationship between as the breakthrough point, method and the way
of the analysis of the present interesting product design. Users of consumer psychology is the important source of product

design, designers can design based on consumer psychology in accordance with the present interesting products.
KEY WORDS: Product design; interesting design; consumer psychology; design method
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