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Influence Elements of Chinese Traditional Culturein Modern Packing Design
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(1.Guangzhou Academy of Fine Arts, Guangzhou 510260, Ching;

2.Zhongkai University of Agriculture and Engineering, Guangzhou 510260, China)

ABSTRACT: Using classical packaging designs as examples, -it analyzes the influence of traditional culture on modern
packaging design level from Chinese traditional elements and Chinese traditional philosophy, in order to help designer
establish the independent design position and cultural identity. From the reshaping of traditional elements to diverted to
the penetration of traditional philosophy, it analyzes the adaptation of the traditional culture and modern packaging design
development relations. Through analysis of the traditional elements and traditional concept in modern packaging design, it

is concluded that the traditional culture is the guarantee of modern packaging design.
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Fig.1 Moutai wine packaging in Guizhou
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Fig.2 The forbidden city new year gift box
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Fig.3 Packaging design of rice cake gift box
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Fig.5 Calabash tea packaging
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Fig7 Three incense three "sense" series packaging design
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