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The Construction of Honesty Emotion Experience and Packaging Color
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ABSTRACT: Inview of high demand for honesty environment in China, it proposes the solution of packaging color from
the perspective of consumer's emotional experience. Based on the image of honesty and emotion and emotional experience
model as well as cognitive science, the design of consumer confidence and emotional experience is achieved with the
construction of the color information in packaging. The relationship between the honesty h emotion experience and the

color elements in the packaging design is discussed, and the relationship with the good faith emotion is expounded.
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Fig.1Integrity image and emotional experience
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