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Design of Mobile Shopping Application Based on Context Aware

ZUOQO Zi-lei, JIANG Xiao
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It aims to explore the application of context awareness in mobile shopping APP design. Based on the theory
of context perception, it analyzes the user context, environment context and resource context factors in mobile shopping,
analyzes the key situations, expounds the methods of obtaining the demand in the key situations, and puts forward the
design method and the emotion- Design Strategy. The use of context-aware theory helps mobile shopping applications

become a personal shopping assistant for users, provide personalized and better mobile shopping experiences in mobile

shopping scenarios.
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Fig.1 Endsley context-aware model in three stages
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Fig.2 User context, environmental context, resource context
in the mobile shopping
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Fig.3 Process of watching movie online by tickets
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Fig.4 Commodity comparison function of Jingdong
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