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Design Regeneration of Li Bai Culturein the Modern Creative Product

FU Sha-shal
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ABSTRACT: Inspired by the cultural industry, it aims to study how to examine Li Bai culture from the perspective of in-
terdisciplinary, and use it into cultural creative product design. With the help of the cross research methods of cultural and
creative design, it extracts the cultural and creative design point of Li Bai culture. By the influence of cultural industries,
it extracts and reengineers Li Bai culture from Multiple point of view in the new era, including Functional entity, poetry
graphical, image entertainment, virtual digital image, artistic conception model, design drawing, etc , realizing the recon-

struction of creative product design.
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