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Design of Tourist Souvenirsin Cultural Scenic Spots

TANG Yao-hua
(Nanchang Hang Kong University, Nanchang 330063, China)

ABSTRACT: It aims to study the elements of historical and cultural sitesin cultural scenic spots, so as to provide refer-
ence for the design of tourist souvenirs. The related literature books of tourist souvenirs and historical and cultural sites
are sorted out, combined with the present situation of the current souvenir market, the design factors in the historical and
cultural sites in the souvenirs are analyzed. We should design tourist souvenirs from four aspects, which are the overall
features of the architecture, the local features of the architecture, the traditional utensil modeling and the decorative pat-
terns, to make the souvenirs of cultural attractions contain rich cultural connotations and enhance quality.
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