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Application of Flat Style in the Logo from the Brand L ogo Redesign

TAO Wei-li
(Shanggiu University, Shangqiu 476000, China)

ABSTRACT: It aims to discussion the use of flat-style methods in the logo design, look into the development tendency of
flat design. It researches the recent redesign of the brand image of the old and new upsurge flag contrast, analyzes the flat
visual style flag features. When making design adjustments or flags should adhere to the rules of formal beauty, not
blindly follow the trend. The "class flat design" with the proposed design and flat design messaging features will probably

be the new trend of the future design development.
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