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The Creation of Artistic Conception in Graphic Advertisement Design

ZHOU Ying
(Honghe University, Mengzi 661100, China)

ABSTRACT: It a@ims to explore the creation of artistic conception in graphic advertisement design. Starting from the ad-
vertisement design conception, combined with the basic characteristics and function, the three aspects of blank composi-
tion, pictures and illustrations, traditional culture are discussed respectively. In graphic advertisement creativity, creating a

better mood can better show the artistic charm of advertisement and make an unexpected effect of communication.
KEY WORDS: graphic advertisement design; create artistic conception; cultural integration
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