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Construction of User Persona Based on the Urban Community Elderly Lifestyle
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(Guangdong University of Technology, Guangzhou 510000, China)

ABSTRACT: From the perspective of lifestyle, it can accurately construct the types of characters that conform to the
value characteristics of various elderly users. Based on the study of the urban community in Chengdu city as the elderly
lifestyle, a targeted elderly user persona by using a user value analysis framework of the elderly is constructed. We con-
clude that four types of elderly user persona in urban community. By the study of lifestyle, we can grasp the user value of
all kinds of elderly people in different life context. Through an elderly user value analysis framework constructing a tar-
geted elderly user persona can effective create solutions to meet the demand of different elderly users to help researcher
and designer.

KEY WORDS: urbanization; elderly; lifestyle; user persona; user value

ST AL R D SE BB A B R A T U R G, E T R AR AT B0 IR

PERE R h e B i i R e M, R T i L
K, AE M S B M7 1) 25 G B 55 sl T VA kR
FHUG T 025 iSO o AR I AE R T AR A e i i A
e, N B R AR 2 — A AR AN TG ) = 08 ), AR
P R R Ge i ey i 23 Hr, 2000 4R 3R R EAUE A
ANt 2P, BB T 2029 4F 2470
WA, BEJRE D AT Y], B A O AF R 45
RN TR A R A O3 i B2 A 5D 1B S
o A A ST A DX g AR RS T £ 0 SR AR
Sl A R A AL S O BETT RIS, RO 25T i

Wi EEE: 2017-10-21
HEEWME: BR#ALHAFAL T E (15BG88)
TEER N #% (1984—), %,

oL, BrRMERE, tRagiEsh, WIRDL, BTN, B
IRRIR AR AT 75, AT ™ iRk 257 B
K, PR, J AT S TR i e 4 A O B S AT
o AT e 0 AR T P AR 1) A €8 2 B R B 5T
PSS e

1 RTFTERES

PR PR 25 HOE SO R BRSO %
MR R AT LR AT A T e T
T R v g £ 0 o AR A A

BAA, W, TAILKRFHRIT, TEMET@HEEDSEH S A FARE,

WHAEE: AT (1977—), F, #dA, Hd, JTRAIRRFRR. HEEFIF, TR FT AR FHRE T,



F39% A2 TR

T T A DX el A T RS R TP A (R BT Y 9

A TSR BT I 5E B —Fh 5 | 38 5
iz FHAE AR P B B R4 T P AR TG RS IE SR, 4R
PR . B 17 B LN A SEit2
AR, SRAFF ST P 0 A 16 A ™ b A P 1 55
HHEGRAEN R, SUETRRASS P LA DL &
P AR O R A T X I, DAIX 43 R [R) 26 7
FHF B2 Ko A 3G B AR AR, AR5 PRI P Rk i
TG e S fhik it

A 3 B S IS I B £ O SR 1974 4R
Plummer #H 19 AIO ( Activity, Interest, Opinion )
AR RN BIREE S 2 L EA
OG- 5dE 4 N4ERE, 36 N2 LIRS T P
Sy E B (1R B of S B A 0 AU o AR R RS AT Y A T LA
HRAE A 58 B A AR 48 20 B 58 350 B /9 )2 K H Bk
B, B0 ABEEN DS iHR-IE . T2 > 15
PRIRAE TG 55 7 T RRAE . AE TR IS R L3R 1,

F1 EFBETER
Tab.1 The lifestyle dimensions
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Tab.2 The types of user value
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Fig.1 User value analysis framework of the elderly
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Fig.2 Urban community elderly lifestyle research
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Fig.3 User value analysis of urban community elderly
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Fig.4 User persona construction of urban community elderly
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