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Collaborative Service Design Strategy for Old People Based on Cognitive Social Capital

YIN Liang*, WU You-xin®
(1.Politecnico di Milano, Milan 20158, Italy; 2.Jiangnan University, Wuxi 214122, China)

ABSTRACT: It aims to explore the impact of cognitive social capital of old people on collaborative service design and
give some suggestions about how to activate their creativity based on social capital. Through case study and literature re-
view, the relationship between innovation capabilities of old people and social capital has been analyzed. In the end, we
find that old people is a creative group while social capital can activate their creativity in collaborative design process. For
the designers, they have the role of helping old people realize their social capital and reach their full potential in service
innovation.
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Fig.5 Community service designed by CampUS
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