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ABSTRACT: The ideas and methods of the application of marine culture in Zhanjiang tourism product packaging design
are discussed in depth in the form, connotation and subject matter of Zhanjiang marine culture. The current status of
Zhanjiang tourism product packaging design is analyzed specifically, the dominant factors and hidden factors in Zhanjiang
ocean culture are finished and refined, and transformed into a tangible form of the system and the invisible symbol sys-
tem. With typical examples from the graphics, color, shape, material and other aspects, provide new ideas and methods are
provided for the creative design of tourism product packaging. The packaging of Zhanjiang tourism products can fully
highlight the value and connotation of marine culture from the external and connotation, thus promote the development of
Zhanjiang marine culture, promote the development of tourism products, and make it serve the tourism industry better.
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Fig.1 Zhanjiang's specialty packaging design
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Fig.2 Extraction framework of marine culture symbol
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Fig.3 Ice fish packaging design
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Fig.4 Oyster packaging design
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Fig.5 Sea salt packaging design
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Fig.6 Tea packaging design
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Fig.7 "Haiziwei" seafood snack packaging design

BT ARG R AL AR, SR FIIRRE AR A AT A
RIS, KT I PHE S AR B R i 22 2 L
PSSR R G, [RIERIT T 8 | X Lesm 2N (i, 15
LT M EIER BB, S 1T 9 RAR P iR
A SRR, SR RAMY RS

B AU —FRTAT Ay, —Fh A2 iR AR 55
A, BOR—MSCe s, RSCES i TB .
RN TR B4 ¥ 32 SC A 2 N & SO ol v A e ) B L
AR, EARAE T e N R H W AR TG v,
BROPMARR ST ZEE S, FEA5H
o AR ™ il BB BT Rl AR AR, MY
RE D LRI 7= i AU B 85, HE SR ™Mb i A J, BEn]
LA 2 By ¥ T SCAORS 5 1 G ki AT ) A A%
e R U RIS G E I IR L V& 778

S5 30k

(1] W, BEAE. SCIR ™ i T & W AR 5 B BT

5[ Mtk 4Rl aE, 2015(3): 147—151.
YANG Yi, LIANG Xiu-cun. Study on the Way and
Development Mode of Culture Tourist Souvenirs[J].
Nanjing Journal of Social Sciences, 2015(3): 147—
151.

[2]  Eiss, IMRAE, DA, P EREE AR — A
PR 5 A — % IRl 55 B¢ 5 T IR B ol 2 14
B R[], ikIFS IR, 2010(5): 539—547.
WANG Jiejie, SUN Gen-nian, MA Li-jun. A New
Strategic Frame of Chinese Tourism Industry Devel-
opment: a Framework Reading of "the Suggestions of
Promoting Tourism Industry"[J]. Tourism Forum, 2010
(5): 539—547.

[3] RO N 57 3 “EmR” — g s fEh

BB ZAR PR ERIL[]. WAt 2F -, 2016
(12): 137—142.
WU Jian-feng. From Symbol to Image: Poetic Expres-
sion of Traditional Culture in the Modern Chinese De-
sign Art[J]. Zhejiang Journal of Social Sciences, 2016
(12): 137—142.

(4]  #¥, 20, BEET. I OO R A A
T[], %k TR, 2015, 36(11): 100—103.
YANG Ling, LI Yang, LU Ji-ning. Innovative Design
of Products Series Based on Regional Culture[J].
Packaging Engineering, 2015, 36(11): 100—103.

[5]  skiEAR. bRl A & i ke PRI R[]
T.#2, 2011, 32(2): 95—098.

ZHANG Hai-lin. Discussion on the Redesign of Tourist
Souvenirs Packaging[J]. Packaging Engineering, 2011,
32(2): 95—98.



% 39% 2

ey e b
AR

VTR 7™ it (. A B i Hh IR P SRR 5 el A 2 65

(6]

(7]

(8l

(9

(10]

FEHE. AR R I SO Ak Ay A R T
RIIERAE[]]. A% T #E, 2013, 34(12): 111—114.
WANG Xue-yan. Analysis of Henan Tourism Culture
Integrated into Local Brand Packaging Design[J].
Packaging Engineering, 2013, 34(12): 111—114.

M4 ). WESCRIE M), F 8 HEEERER
Jitt, 1999.

QU JIN-liang. Introduction to Marine Culture[M].
Qingdao: Qingdao Ocean University Press, 1999.
RS FFS 530 . g FHIYE A Be s 4, 2011
(4): 68—T71.

GUO Feng-ming. Symbols and Culture[J]. Journal of
Mianyang Normal University, 2011(4): 68—71.

PRI S b R ] S o W& [J]. 2R A %K, 2008
(5): 244—246.

CHEN Xiao-min. Color Ideas in Chinese Folk Fine
Arts[J]. Hundred Schools in Arts, 2008(5): 244—246.
B, BRIk, TLE G £ oS S fE it

(11]

(12]

(4 5 S B[] A% TR, 2016, 37(6): 41—44.
JANG Hai-xia, CHEN Zhen-yi. Transformation and
Embodiment of Wuyi Oversea Chinese Hometown Re-
gional Special Cultural Symbolsin Design[J]. Packag-
ing Engineering, 2016, 37(6): 41—44.

I Iy U T B R WL R 2 B T SR R
[D]. Fat: mstpol sy, 2007.

YU Shan-shan. Preliminary Study on the Performance
of Marine Culture in Urban Coastal Environmental
Landscape Design[D]. Nanjing: Nanjing Forestry Uni-

versity, 2007.
PRECE. Mg 229022 BT B SO RR T B YA L

(3. rh3tE ey 22 4 K24k, 2005(2): 68—72.
CHEN Hui-ping. The Cultural Characteristics and Its
Contemporary Significance of the "Maritime Silk
Road"[J]. Journal of Fujian Provincial Party School of
the CPC, 2005(2): 68—72.



