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Evaluating I nformation System Design of Historical and Cultural Blocks from the
Per spective of | mage Perception

HAN Rong*, HU Yang?, LU Zhang-ping*
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2.Zhenjiang Xijindu Asset Management Company Limited, Zhenjiang 212000, China)

ABSTRACT: It aims to calculate and evaluate audiences' perception value of historical and cultural blocks from the
perspective of image perception. The present study took Xijin Ferry in Zhenjiang city as the research sample from which
various audiences general appeals to information system of historical and cultural blocks were collected. The data dis-
tilled from the appeals are researched as a part of the visualization model of cultural block information. This study has
proposed an approach to optimize the new trend of information system design of historical and cultural blocks as well as
some innovative measures. It is concluded that block managers should accurately understand audiences' proactive appeals,
actively develop informationalized channel and contents and satisfy audiences' demand for virtual experience, situational
communication etc. through multiple information display methods.
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Fig.1 Urban public information design system
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Fig.2 Information processing system
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Tab.1 Image perception result of audiencesto oriented information system
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SEYEM) ARAfEZE(SD) FHMEM)  5ifE2E(SD) “FIME(M) FrifE2(SD)
FAR RN 3.708 3.632 0.798 3.832 0.712 3.661 0.696
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Fig.3 Distribution diagram of mean of audiences' perception and recognition degree
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Tab.2 Image perception result of audiencesto historical block structure
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TFHEM)  ARifEZ(SD) EHMEM)  fRidfEZE(SD)  FHEM) Frifi 24(SD)
B 3.986 3.815 0.834 4.014 0.534 4.129 0.781
I IRAR 3.513 3.642 0.937 3.215 0.638 3.684 0.953
K& 1y 3.764 3.534 0.685 3.674 0.945 4.085 0.523
X 2.801 3.312 0.832 2.712 0.845 2.379 1.257
IR 4.090 4.245 0.743 3.956 0.681 4.069 0.619
WA I 4112 4.114 0.659 4.076 0.454 4.145 1.023
(R = 3.4383 3.251 0.912 3.611 1.212 3.453 0.882
Sl MR 3.243 3.034 0.734 3.183 0.938 3.512 1.653
HNE —IRAETHE 3.782 4.038 0.737 3.823 0.654 3.485 0.823
A+ =3 2.350 2.321 1.154 2.705 0.912 2.023 0.673
D 2.260 2.015 0.938 2.021 1.457 2.743 0.955
HiAtl 1.910 2.949 0.809 1.654 0.994 2.127 1.342
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