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Read and Memory of Identity Characteristicsin Bottle Shape

ZHOU Jia-le
(Panzhihua university, Panzhihua 617000, China)

ABSTRACT: It aims to strengthen the identity characteristics of wine bottle, improve the read and memory functions of
the bottle. Exploring the shape of wine bottles and information dissemination from the perspective of consumer percep-
tion, through market research combined with case analysis, puts forward the "Reinforce the bottle identity characteristics
in order to improve its recognition, simplify the bottle identity characteristics in order to enhance its reading speed, op-
timize the bottle identity characteristics in order to enhance the memory depth” three progressive research methods, we
hope to use these method to promote the spread and marketing of wine bottles. According to the present situation of pat-
tern recognition, content awareness and lack of brand memory is prevalent in the bottle form, based on the cognitive
perspective of consumersin the data era, by strengthening the identity characteristics of wine bottles to enhance the spread
of wine bottles and market competitiveness, thus, the wine bottle can achieve the dual function of the carrier of matter and
media.

KEY WORDS: bottle; identity characteristics; read; memory
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Fig.1 The bottle of Shuijingfang
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Fig.6 Maotai custom packaging
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