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Open Design for Rural Development Based on Local Community
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ABSTRACT: It aims to explore the principles and methods of design for rural development in this period of dramatic so-
cial transition in China. From the following three aspects of cultural product design based on rural crafts, rural specialty
brand design and Eco-tourism brand design, it analyzes the case of New Channel design and socia innovation project. In
the process of rural revitalization, design can play a core driving role; designers should utilize indigenous resources and
culture, while maintaining open collaborative innovative thinking, integrating all forces and resources to achieve the goal

of preserving rural culture and revitalizing local industry.
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Fig.1 Cultural product design based on the Tiaohua skill
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Fig.4 Specialty packaging design based on bamboo weaving and dyeing
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