306 21 o T
2018 4% 1 H PACKAGING ENGINEERING 133

YIS PR 0 P P B A 5%

KE, i, IRE
(P E I R2E, £ 221000 )

WE. B8 AMBERBEY A, WA PR BARHME T R, F ik SR FIRBRAR PR B AR,
RETATPICARA PR BAFMET F, WITTHERRME PG BFERA P MEAER EAHTE
MEFH;, ATEAFH, HETIZFPREBADACHFHER, A3 FHENFHT RBARLE,
ERAFERE, RATSBREAME, FRTYUHREMBEIF G =B P AL B AFFEAT BAREL, &b
FET A AT, AR S A FA A 547, F) A DOWN-UP AF R 7 ik A 2 sb M 20 P AREh B AR, 3t A&
R 5

KR IR B AP KRR AT

hESES: TB472  XEkERIRAD: A X EHE: 1001-3563(2018)02-0133-04

User Experience Goals of Internet Microwave Oven

ZHANG Kun, LI Yuan-chao, YAN Ling-ling
(China University of Mining and Technology, Xuzhou 221000, China)

ABSTRACT: Taking the microwave oven of the Internet of things, it aims to propose a method for user experience goals.
After analyzing the user experience and the user experience goals, it proposes a method for the user experience goals on
PTCA. The perspective users, related technology, contexts and activities are discussed for the microwave oven of the In-
ternet of things. The first and the second personas typical event models are built. Through collecting the event node goals
of event set, the card method is applied. After the three level clustering and abstracting of node goals, three levels of user
experience goals are obtained and explained. In the fuzzy period of early design, the user experience goals can be con-
structed effectively through analyzing the event model and applying the down-up research method and will be used for

guiding the design.
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Fig.3 Event model for warming milk of second persona
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