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Analysis of Interactive Experience Design on Online Shopping Platform under the
Per spective of Flow Experience

JIANG Lu-jun, GONG Miao-seng, JIANG Xiao
(Jiangnan University, Wuxi 214122, China)

ABSTRACT: It aims to explore the method of online shopping platform that can bring good purchasing desire and user
experience to online shoppers. According to the three stages and nine characteristics of flow experience as the theoretical
basis, it fully excavates the psychological characteristics and requirements of online shoppers. Then it analyzes and con-
cludes the design method that can give users nice experience. Based on the flow theory when designing, the design of on-

line shopping platform can provide consumers with high-quality interactive experience, and to provide better business

value for online shopping platform.
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Tab.1 Three stages and nine characteristics of flow experience
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Fig.1 Home page of JD
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Fig.6 The statistics of attention number on Taobao
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Fig.8 The flow experience model of online shopping platform

o VAT 5 19 265 W ) Y- 15 5 AR 2 N T
(4, Lo TSR ] LAGE R 25 F- 5 W S5 IR B D0 L 3R
R/ NNIP NG SRR 5 S NN R e O e e L AR A BB
DS R R o ] L O U M 302 I 245 Wy - 5 22
o P RS R e B By, Rk HOA LG iR g6 o
s, ARSI P E R, Ml i —
PRI ENAPIEREE , FPLEIf HLAR 244k o (I 2
PR G EIAYIRTS , A 0] LUAE R 2% 5 TP KA 52

EESEE

(1] BREANAL, 0%, T 0 U S8 Y ELIE ) i T
R[J]. & T2, 2016, 37(4): 70—74.

OU Xi-fan, TAN Hao. Internet Product Design Based
on Flow Theory[J]. Packaging Engineering, 2016,
37(4): 70—74.

FE. OIS TE B W BT AR [, 2
R5#t, 2014(7): 112—114.

WANG Yu. Study on the Application of the Flow
Theory in the Design of the Internet[J]. Art and De-
sign, 2014(7): 112—114.

EAR, HEHE. RS ALE TR RS 2 TR B
N HBFSE[). 3% TA, 2013, 34(16): 85—89.
WANG Lin, JANG Xiao. Applied Research of Feed-
back Mechanism in the Mobile Internet Product De-
sign[J]. Packaging Engineering, 2013, 34(16): 85—89.
WO, K. S E B R R[] A
% T2, 2010, 31(4): 26—30.

(2

(3l

(4

(5]

(6]

(7]

(8]

(9]

(10]

CHANG Hai, JJANG Xiao. Research on User's Control
Sense in the Interactive Design[J]. Packaging Engi-
neering, 2010, 31(4): 26—30.

Py, SRFLL. ORI LA T 1S 3l W ) N K
T[], 2% T #, 2015, 36(20): 84—87.

LIANG Dan, ZHANG Yu-hong. Maobile Shopping Appli-
cation Design under the Perspective of Flow Expe-
rience[J]. Packaging Engineering, 2015, 36(20): 84— 87.

Wridi, A5, BRI, JE T 0 A0 A i 7E LR TH 2 &
WA SEAT MmN E IS, M TS, 2009(2):
132—140.

CHEN Jie, CONG Fang, KANG Feng. Research on the
Influencing Factors of Purchase Behavior of Online
Consumer Based on Flow Theory[J]. Nankai Business
Review, 2009(2): 132—140

W - EE - AR RMEBOHM]L dest T E TR
t, 2012.

NORMAN D A. Emotional Design[M]. Beijing: CITIC
Press, 2012.

ZHL LIS S T W E S M T SR IR
f%% T 2, 2014, 35(2): 122.

PENG Qiong. Interactive Network Advertising Design
Based on Flow Theory[J]. Packaging Engineering,
2014, 35(2): 122.

COOPER A, REIMANN R, CRONIN D. 28 Bk
#8 3[M]. dbnt: B Tk ARk, 2013.

COOPER A, REIMANN R, CRONIN D. The Essence
of Interaction Design 3[M]. Beijing: Electronic Indus-
try Press, 2013.

BRAR, ZEAi, FRBU. R AT Y s L B K
I, f12E T2, 2012, 33(6): 21—24.

YIN Jun, LI Qi-ze, LIANG Hui-cheng. Analysis of the
Interactive Interface Design for Rich Media Advertis-
ing[J]. Packaging Engineering, 2012, 33(6): 21—24.



