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The Extraction and Application of Costume Culture Gene of Liangshan Yi Nationality

DENG Li, CHEN Bo, ZHANG Xu-wei, YANG Xu
(Southwest Petroleum University, Chengdu 610500, China)

ABSTRACT: In order to integrate Liangshan Yi nationality costume culture gene into modern product design, the exca-
vation and protection of Yi cultureisrealized. Taking modern design method and genetic engineering theory as theoretical
foundation, it analyzes, screens and sorts Liangshan Yi nationality costume, summarizes Liangshan Yi nationality cos-
tume’'s main features in style, color collocation and so on, and uses the analysis map to realize visualization expression,
and then uses the reverse transcription process of genetic engineering to extract Liangshan Yi costume culture genes. The
form gene, color gene, pattern gene and semantic gene of Liangshan Yi costume culture are extracted. And castor series
design is used to demonstrate the effectiveness of the method and application process. The method can provide reference
for creative product design with other traditional culture style, not only can increase the cultural charm and additional
value of products, but also be conducive to inheritance and carry forward the traditional culture.
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Fig.1 The flow chart of research
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Fig.2 The acquisition process of Yi costume culture gene
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Fig.4 The analysis map of headgear’s style
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Tab.1 The analysis map of Liangshan Yi nationality costume’s color
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Tab.2 The analysis map of Liangshan Yi nationality costume’s pattern
G 158Uk FEAZE ] IR 2R AR
R 8. RFEAE. ILZRAE . ok
Wy A, . . G fﬁﬂﬁfﬁfﬁ
AL WAL g
REL. B, F MBS
&
S . RS SR O Xmuﬁfzﬂ?‘jmﬁ %@
Wy 5055 BN ) s
. HHzZr, By, wifks. ik o SN
SR = - = \7,5%
HR ML WO JEIRLL . AT A Yo K BH LA 5 B S FE AAAR
, KRB, KIBBL, BEAEEL.
A = ok Bt H A
FEA P R K 2 @@
BRI SRE. R (B IHA, LBOR AR
- INATE . IS [] B 2 14 53 bR 5 i 4

=




274 fu %% T &

20184 1 H

3.5 FEXEEREK

(e s IR = AT NEI S e p i
e Ao s, PERISEDTI B ZE S, WARAR T IR
RSB R Bl SRR AR i SCEE BT I3k 3, %
PREEBLHSA 0 AR BORMAD . JEERTr . A

(e TS L e AR e 1 R R s 4R B
PUBE B2 miE OB AT ik . B0 ah it
TEREAR AR B A AR T 25 TR ) B S e
FBR B ok

# 3 FEUEHKRRIGELEERDH
Tab.3 The analysis map of Liangshan Yi nationality costume’s semantics
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