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Urban Public Space Experience Design Based on Narration
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ABSTRACT: It aims to analyze the setting and consideration of the subjects of life in public space based on narration,
explore the experience design process of urban public space by the comprehensive analysis the subject behavior level.
Through comprehensive study of the behavior and space experience of different types of subjects in the typical urban
public space of "commercial square”, the behavior characteristics and emotional appeal of the public life is analyzed, and
the relationship between the narrative public space form and the main space experience is discussed. Illustrated by the
example of theme events planning and design in Shanghai Huizhi International Commercial Plaza, based on the collective
experience of the existing urban context and behavior subjects, it explores the way to create public space experience by
narrative way and satisfy the emotional appeals of public life subjects. From the perspective of narrative, based on com-
prehensive, authentic observation of the behavioral agent in urban public space, the uniqueness and narrowness of politi-
cal or commercial perspective can be avoided, the authenticity, diversity and fairness of ethical perspective can be guar-
anteed, which can provide the design support for sustainable and harmonious development of cities.
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Fig.1 Location analysis of Huizhi life center
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Fig.2 Competitive product SWOT analysis
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Fig.3 Scheme one: the aurorain Shanghai
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Fig.5 Structural analysis on the people stream in the simultaneous segment of competitive product
SEARE BATT HRHER A, REZEFAEA X EF KR LN EB AL, 2R AR,
RERBUR , DBSMYIERTE R . PR T AR, REAB 25, LS E5Fk b

ﬂ&kﬁm%%%%o%kﬁﬁrﬁaw%%ﬁm
BT cFRLE R E K S MEE R
@ [Fi] — A~ 2% [B) 76 AN [5] B B 7k 2k 2 58 @ AN [R] 14 T
BE, B TIT &S0 ER&,

UL TR, AR TAE HORICE R
90%A b A TE R #H X, FEICR SEmiat 28  RIEER 2
RTI4TN o WAk X AT g — A A R T
| I B KA SR T Py Ko B N I/ R S K i 70 N R

B FRE T — M A TR 24t X AL E %L
AR, SEBMFREGHRERRER, H I
ﬁ%%ﬁ%#%ﬁ[&% % &, FXPIARR
 ERFERRNTE SN T7 5 o WNIRVTBCEE TS iU
éE’JEE ST RFETHS SR I RIS A, SER T
25K & BAET RS BT, AF e s Se R A,
1AL HHIETEM £ ByiCAZReTE bifE 55 —fAaELE,
ﬁUL_/\F]HﬁFEEi@F%> L 7—8,



36 fu %% T &

201842 H

21

17
S 17
13l
w 12

I 1 11
= o

4L

0

#AKET BT B AR R

A7
6 2015 4 b 1 T WA rh 0 ol 25 A5 R 4G R EE A3 BT
Fig.6 Growth amplitude analysis of the mallsin Shanghai in
2015

Jr SRR 2 B TR AL am T AR O Y
UpF, dwge il T B D A AR, LA N i
PHECRE O S AR o 0T R BRI 3ul i 1 5 |
T A, RMEBEAR 3R R A T A L, P
XF TR B AR O E MR, (B2, BUR
GEUR 4 7% DL AR R B AR B9 M) 2 AR AR A o T B
RIEMH X, 2 T 2 A 3% T A e ) oAl AT
NEM . BHE R A 22 2 R 6 U B - 2 AR 4
TR NATT 8 DR 552 D i 14 T R R T i ™
(PR 2z 0O ST 2 1) BLAE M, QA
T AE 553 S oK, SRTEAATTX T2 [ A 155 I iR

K7 kSR (R 2 m kit v e )

Fig.7 Design image(Drawing of Wu Guan-zhong, and design sketch)
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Fig.8 Scheme two: the starry sky in watery region
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