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Construction of Service Platform for Regional Cultural Creative Product Design
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ABSTRACT: It aims to explore the construction of service platform for regional cultural creative product design and to
improve the regional cultural creative design by strenthening the design service supply. The main framework of service
platform is formulated based on the results of design service requirements survey and the general design flow. The plat-
form contains 3 parts: design resource integration sub platform, design assistant sub platform and rapid prototype manu-
facturing sub platform, striving to serve a wide range of design needs. The main structure and important nodes of the
platform are explained, and the results are applied to practice. It is proved that the construction of service platform can

improve the efficiency and level of regional cultural creative product design effectively.
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Fig.9 Hunan culture creative product rapid design platform pages
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