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Innovation of Packaging Forms Via Redesign of Product Shape

ZHANG Lei*, ZHAN Wen-yao®
(1.Baoshan University, Baoshan 678000, China; 2.Sichuan Fine Arts Institute, Chongging 401331, China)

ABSTRACT: Research on the method of through the redesign of the commaodities appearance to realize the innovation of
package form. Through the classification of the commodities’ appearance, reference and other methods, rationalize the
change of existing design of the commodities’ appearance, and then to achieve the innovation of the structure and form of
commodities ' packaging. The redesign of the commodities’ appearance, starting from changing the shape of packaging
design object, breaks through the working thought of the traditional packaging design carries on design passively ac-
cording to commodities’ appearance, extending the extension of packaging design to product design and the area of re-
search and development, more effective to achieve the innovation of packaging form, at the same time which also accords
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with the ultimate demand of the market wants the packaging designer to complete "from planning to terminal”.

KEY WORDS: The commodities appearance; redesign; package; structure; form
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Fig.1 UNIQLO's T-shirt packaging design
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Fig.2 Traditional Tuo-Teaand " The mini golden Tuo-tea"
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Fig.3 "Progynova" packaging design
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Fig.4 "Qian's gift" Silk scarf packaging design
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Fig.5 "Fengfan agriculture products" rice packaging design
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Fig.6 "Yunnan Gong mi" rice packaging design
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Fig.7 "Tea cube" Puer tea packages
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