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Construction of Application Mechanism Model of Creative Design
Based on Cultural Prototype

ZENG Jun-wei, XU Dan
(Guangdong Nanhua Vocational College of Industry and Commerce, Guangzhou 510507, China)

ABSTRACT: It aims to research the application mechanism of cultural elements in cultural and creative design. It cog-
nizes and analyzes the whole structure of the cultural elements guided by the theory of three factors of culture, then ex-
tracts the key features and the internal relations and logical relations between them from three levels, constitutes the cul-
tural prototype of specific cultural elements, constructs the application mechanism model of creative design based on
cultural prototype, finally verifies the feasibility of the model by the example of the creative product design based on
Hakka round building cultural elements. It obtains the application mechanism model of creative design based on cultural
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prototype, verifies the operability and effectiveness in the design practice.
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Fig.1 Application mechanism model of creative design based
on cultural prototype
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Fig.2 The application mechanism model of creative design
based on Hakka round building cultural elements
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