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The Application and Influence of Contemporary Creative Programming
Design Based on Synaesthesia
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ABSTRACT: Through the analysis of synaesthesia in the creative programming design, this paper explains how synaes-
thesia influences contemporary creative programming design and its application. By systemizing related concepts of syn-
aesthesia and creative programming design and combined with the analysis and studies of actual case, this paper demon-
strates characteristics and advantages of creative programming design which applies synaesthesia. It further discussed that
applying synaesthesia to creative programming design has great effects on the related field and possesses new trend. Inte-
gration of synesthesia is beneficial for the creative programming design to obtain better user experience, which also helps

to create a new design business and market.
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