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The Value and Significance of Design M ethod of Sensory
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ABSTRACT: The perceptua intuition method is a common way of thinking in the design practice, but the related theoretical
research is relatively weak. While emphasizing the rational spirit and method of modern design, we must also recognize the
value of perceptual design method, and make clear that perceptual design is a beneficial supplement of rational design meth-
od. It aims to explore perceptual design method value and the specific meaning. The characteristics of perceptua design
thinking method are combed by the art design method based on emotional experience and intuition feeling and visual culture
design method based on product semantics. The differences among 3 angle and rational design thinking methods such as
charming design, meaningful form and creative evolution are analyzed. Between perceptual design thinking and rational de-
sign thinking is the corresponding complementary relationship. Perceptual design method is a design method that has a long
history, and is still admired by many fashion designers. Perceptual design method has a positive meaning and value in the
"perceptual consumption era’ and "creating a sense of the times" and "art of living".
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Fig.1 3 Teapots in Norman's collection
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Fig.3 "The Pergola"’ designed by Joseph Albers

4 55

TP A BT BB KA s 45
K sc 2 0 R, iR EE TI5IF X T e T
OB RN RE N AR, AR — AR RE N, M
MSEEL T 25 RS B AR e st 240, Al 1757
Yy BT SR A S o AE BRI A K R
o, PR TR SR B 2B RS IR AR R 2
ARG P R P R 45 B A1 o NS B EIA
HIAE AR TC PR A, EEEE DA AT 4R 2 X B A 0
A SN TS, JCHE W OISR TR, B
{58R 70 4 T B AR 0 IR A R B 7 A5 M
s, BIVROR) 0 3 B R bR [ () Ak i 5 0
GEF 5 IR Sk A L, BRSO T R A
XiF R HE S AR T IR T X — M, SR ARG
WU S Z RS R PR M Ll i B B Y 5
T, SN DAAOAS Y A Sk i 1 X 188 31l L, 25 1 3 T
B TR A Rk e AL

HR, B3 B e S P B e A, Wi
Z IR U T 1 A 6 o7 B AR S R o 24 JEE 5 B R
Z W, TR SR 2R, K = PR Y
B RIK B R A, R SR Y R A,
B Y R R A SRR R A s, B S R Y
HEME, RO — T, BIBHEANOERR . 244
IEE N —AYERZ | 6 T SRR R 15 B
&, b —AEAGH . R HLL 5 A T ) R
WHR T R B A QIR R, ARIRV Y, AEAS IR
THYE LEIIN, WEERMBNE AL, &
SUREVL, 4T R TR A R R [l 2 R R
REFEAL AR AR )y, W HA Rl A 5IA

AMERIE R s A E ST, BAT BN AR R
ST RERIE M B PR IO RE T, FLA RERE 1 BERUE 55 1
LY RS XS A RBIRE . Si5h, Btk
MEARAAFF RS R, OB 4k 1
MBS S N, X T W RFBE B RN (B A B
THITA UL, —BRIESR W B DI BE AR I AR BT
2R, BT E A HbR, 20 7 ik RGN 2
AR B — P85 A2, BOHR O A AT AR

Flkikte

S5 30k

[11 M. EFIM]. dbat: 443, 2007.

ZHUANG Zhou. Zhuang Zi[M]. Beijing: China Book
Bureau, 2007.

(21  ZHO%E - B - RUNH, KUIUR - &4F - R,

KA 13 AW THIM]. ZER, ¥ 10 G
it 2001.
BERNSTEIN R R, BERNSTEIN M R. Sparks of Ge-
nius: the Thirteen Thinking Tools of the World's Most
Creative People[M]. LI Guo-qging, Translate. Haikou:
Hainan Press, 2001.

[3] Sk By rIM]. HEHE, REER, REs, b
T WS ENRE, 1997.

MACH E. The Analysis of SensationsfM]. HONG
Qian, TANG Yue, LIANG Zhi-xue, Translate. Beijing:
The Commercial Press, 1997.

[4] PAPANEK V. Design for the Real World[M]. New
York: Van Nostrand Reinhold Company, 1984.

[5] e - FEANTE AL R M]. AR, BRBE=,
PR, dbst sl Mk, 2005.

NORMAN D A. Emotional Design[M]. FU Qiu-fang,
CHENG Jin-san, Translate. Beijing: Electronic Indus-
try Press, 2005.

(6] e - O Sk [M] BRI, B BAT AL
K25 AL, 2006.

DEBORD G. The Society of the Spectacle[M]. WANG
Zhao-feng, Translate. Nanjing: Nanjing University
Press, 2006.

(71 Fs k- =0 -BlE R FEE[M]. 20K, Bd: &
b 5 i el 23 ], 1983
BERGSON H. Creative Evolution[M]. LI Yong-chi, Trans-
late. Taipei: Taipel Vison Publishing Company, 1983.

(8]  BTREEM - B, ZARGHHME[M]. BT, R
SRR, PR dbat A EFE SRR L ML, 1984
ARNHEIM R. Art and Visual Perception[M]. TENG
Shou-yao, ZHU Jiang-yuan, Translate. Beijing: China
Social Science Press, 1984.

(9]  FREM AL - FOPYH. B TR R [M]. kT,
P AUM WL SCZ L MRAE, 2005.

KANDINSKY W. Kandinsky, Complete Writings on
Art[M]. YANG Zhen-yu, Translate. Hangzhou:
Zhejiang Literature and Art Press, 2005.

[10] sk il DA 2z B Bt —— R0 5 3= Sim 50
ST [M]. dest: AR Rk, 2000.
ZHANG Xue-zhong. From Painting to Design: the In-
fluence on Bauhaus by Early Abstract Painters/M].
Beijing: China Social Science Press, 20009.

[11]] HAYEK F A. New Studies in Philosophy, Politics,
Economics and the History of ldeas[M]. Chicago:
University of Chicago Press, 1978.

[12) PINK D H. Whole New Mind: Why Right-Brainers Will
Rule the FuturefM]. New York: Riverhead Books, 2006.



