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New Elements of Trademark Design in the Early Years of the Republic of China

ZHU He-ping, CHENG Jia
(Hunan University of Technology, Zhuzhou 412008, China)

ABSTRACT: Through researching the new elements of trademark design in the early years of the republic of China, it
explores the creative expression way of nationality trademark design in this new historical period. According to the polit-
ical, economic and cultural background of the time, the new elements are classified and summarized, and the application
of new elements is explained with specific cases and historical facts. The application of new elements strengthens the
brand visual impact and differentiation, makes modern goods popular, and enhances the enterprise energy. The esthetics
interest of the trademark not only has positive effects on the formation of age's aesthetic value, but also has great en-
lightenment for cultural accumulation, especially nationality trademark design.
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Fig.1 "Schoolgirl" trademark
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Fig.4 "Civilized marriage" trademark
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Fig.12 The trademark called "Wu Zi Tu"
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Fig.16 Beautiful brand for cigarette
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