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Emotional Design of Rural Tourism Souvenir Packaging
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(1.Hunan Institute of Engineering, Xiangtan 411104, China; 2.Hunan University, Changsha 410082, China)

ABSTRACT: It aims to discuss the emotional design method of rural tourism souvenir packaging. Based on the analysis
of the core of emotion in rural areas, the return of emotion, and the interaction model with the rural souvenir packaging, it
explores the specific emotional design method and its application from three levels: instinct, behavior and reflection. In
order to make rural tourism experience continuously optimize, starting from the emotional design perspective, new ideas
and methods of rural tourism souvenirs packaging design are explored to meet consumer demand of rural souvenir pack-

aging and emotional appeal.

KEY WORDS: village; country emotion; tourism souvenir packaging; emotional design

SRR, TSR A =T R KR A
S5 R WET Sy Az — o T R B
RO, LAGCES B " 9RO IEIRIRIK &
1%, SRRSO IE R 25 T PR R

BRI 2L & A AT & AR 9 —3R 73, B4Rl S A
SCAAN L PR AT 254 A5 1 R 2 A i T ) R A A TR
“HERL TR O, AL, EM, A SO
DRl e R R A S RS
ARALE, eSS A R R 1, IRR ISR
BT RAR TR A S £ 5

1 SHRERMZO—ET

FRIETEAANT O LA W S 0050, I8 L 4%
ER/E S VoINS SN VE VR s PV ER D)

Wim B EE: 2017-11-23

fieiE s sh A, RS S RS R, R
BEBUC. SR SRR R, IR IR Bz £
RIS U BB 0 AR L , ARAE 5 1y s A 2R T 15
BEAEA R 2 Al h A RE Ak 24 St s 2 Rt
1.1 EFWERES

Sl L AR R, AT PR AR, S
i Y B O A 3l T oy A LA [T D19 v | R 1 AR R
Bio SRR ARz, SEKiEK, SeRATEE
SEHYCRNG—" L CRHAH S5 G S P S £ 2
Ao SR IERRIN £ R IR R ELB IR O RS
VAR AT R
1.2 x4BBERRMENT

AR GE S O 50 R B AR b Y

TEBB: Fwsk (1988—), &, wlA, 4, AhIRERAT, 2EAFRBL KL FBORELHR.



58 fu %% T &

2018 - 3 H

R EAEERE, HFRBT HAR L mE AR IREGER .
FE SR RAPFAFPUR SHM . BEIRMBELE AR (&
Ty, DARUCR SR AR 23

%ﬂﬁki%%(%%@»%ﬂﬁk%&%%,
WALz . Il S, Fg AR, 4
Wi 1 e i%mla%,ﬁﬁ%ﬁTﬁkﬁﬁﬁ%F
WHE AR S A0 BUIRES . & W B T A5 T
FH AR AR AR 2R, N AR, BIHP)G.

SRR E MO SOk R L, B2
L KRB RA LSO R G 1 5 SRR, Il
B BRI s Sk, TE S R SR, SR
TR R Z A G AT | iR BESR
SNERAT e
1.3 &£FiZIZAEY3

o R R B T LA AL 102 7 12
2., WFPET A BEELE S S R
hB, Tﬁﬁ@?*RA RO ¥ 2 R B A S (R
b FL2MEY T8 ORI &5, —
5%X¢2?$Tékﬁ£1€ FZ A SESE | foff i 25 7 15 T i i i J A7)
FE B BRIX IR S AT I 0 SE AP AR 5 53— 5 T W2 A iR
T 1 ) b B €, L KUK G B AR Ge i AR S AR HE

2 mMABREINEEREENTENRE
&3

TEG| T S b 20 2 i 00 28 U T 4 17 JB%GE 1) 19 []
A i B T 1T Il —22 A3 i L 2 — 32 Ak = — IR
e L I = (el 1 OBl e o < I N I 7w

1) XML S5 mHIE . B e
Fnr, BMEZEWRAR, TYRKE REEE . @
i*%ﬂ%%ﬁ%%%mﬁTéﬁiﬁ%%%,éﬁ

AR DX Y G | Y TR R fk 3l
ﬁ,AMH“%Eﬁﬁ%%%EH%%%%@ﬂﬁ%
FICAZ , TR Ik eI R R AL b L 2 TR A FI G 3R
%, B &2 A IHIE M, 400 T RFRI g iise 5
HWAELT, PRIHSE X R ] e, 5= Az B 17 1k
S MR 0 O A B e

2) A5 40 BN o BTt Hp 1 ek
AT —Fh 8 B DA 1 IR, R BT B PR A
Bl fETHRaE TN S SEEEE WP A
B R AR B , BRI A B AE S —Fpsh 015 LA H RS2
PR AR T U R R R, PR B A ATTX) IR B 1 B A
AR AR Ak o 1T B A mE B Ul B SR L AN
B, TTEAT B 09 R IG5 T A R an =28 e
JERTUL, 2 P e 5 8 0058 T e A 1 R A e
S b 20 3 A 2 Y AT FH T e N 7E i WA B A T X AR

Yy I BOMAE TG B TR R, L ERE L, Y
WA GEAEAR B KA 252 A0 2 BN TR] , S Ak [ Jak
AL 5 2 1) B 5 ek g s

3) xIfEgem. AL . STIRRIBUM . fegenios
AL L SCxt R ECE ARG [E R, BT

S P AR R AR SR i, BT RO 1 BUR UCE T
SRR SR B £SO BT R T i
T, RS2 O SCAE Y B Z 1, AT £ AL
G R L TR K o

3 ZHkiFLEmERNBERULZITAZ
SRR

AL BT TIA R B2 U, RN A
S7E (BB ) Fras oL B i T AN
I ZHENE, MR B BT AR Z (N E
JZUO. A7 RZE (PR RsRER ) FREJE 312K
(BHRNJR IR ),

TEBT, AR 18R L EJE 3R A

AR AT, 3R IR 4R R o AT O
bk

3.1 AgEEEMERSBXILIT

AREJZ BRI MIE AL % | M BSESL
WL R 25 N3 A — MR A o PR S B, 7EARREZ I
ANFEEMAY T (BLSE . WToE . WLSE ., fihd . IRE ) 14
BN R AR T ERAE, R Bol iy .
SR MRS Y | R AT E S — IR 52 AR
IREk, RARRRRITEEME.O. AR KA
IR NS SARRA BT TR, SR P AR
GREN HARAE R 00 R, IR BT B AR B

1) fitkiit. oREREE T ASA ASH
SRS Bl 175 SR AR B ol ) A B | RSO 2R 52
FIARAGILK | by BLA (02 HR AT LR £ A 22285
ARG RIBORIR . FEIEB RIS 5% - sehije

B Ui s Bt AR R B AR TR A SR B AR A BT
SR E Iz b A BT B AR i ) ik

Ik, BEREAMEMER LW SR Uy
ARAS BT WL 1 (A A RS ), a5
SUMERE, AT TR, fILBRIR I,
MR FAT R B MR & BREReR , 15— IR E
FELETRELE) S RHCIC S B A L B L 2
L4 B AR B 5 1), R el 1 98 2R S AR 25k
FilR, Rt M NEIRHES BN~ AR,
WSS G4 i 7 T I AR LA , ANAE TR A BE
Hoabsk , SRAIE GG HE RS 1T 13 B SRR S
TR WK B4 AL IR



¥ 39% He

MRHEAESE . & AR 2C & i A A 1 L BE T 59

)

EERR S e
Fig.1 "Fish" rice packaging design
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Fig.2 Orange packaging design
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Fig.3 Jingshan tea packaging design
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Fig.4 GGC Group agricultural product packaging design
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Fig.5 Egg packaging design
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Fig.6 Multifunctional red wine packaging design
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Fig.7 Packaging design of blast furnace home wine
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Fig.8 Honey packaging design
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Fig.9 The design of ribbon dog packaging
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Fig.10 The design of oiled paper umbrella packaging
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