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Consideration on Tea Packaging Design Based on I nter active Concept

JIANG Chen, LIU Qiong
(Wuhan Institute, Wuhan 430079, China)

ABSTRACT: It aims to analyze the value and method of tea packaging design in the concept of interaction, to study the
tea packaging design, to provide suggestions for tea packaging design, to achieve more interaction and emotional value
demand of tea packaging product design. Based on the analysis of the connotation of the interactive concept, it discusses
the influence of tea packaging design on consumer decision-making, the value of interactive design into tea packaging
design and the design method, combined with relevant examples to carry out in-depth study, explores the key elements of
successful packaging design. Under the influence of interaction concept, the aesthetic level and effect of tea packaging
design are improved, and the interaction between tea packaging design and audiences is enhanced to meet individual

needs and aesthetic needs.

KEY WORDS: interactive concept; packaging design; information transfer

e Ml A Y 2 AU T R ] R B st O A2 A
KA Y RE, FAAB T hhe. 2R iy
E LT 9 A E TS IR T A 0, T AR DR,
B oy AW SR I 7 s INRTL B 15 1 AR BER AT E L 2%
I A 531 DU 3 R T 31 9% 8 200 X6 WA S 7 LA R e
A A B B A (ECRIAR 25 B4 S (e, T B AR
T B S SR AAR Ry, RARA IR BE 55 2R R B
RAUCLE T B 380 %0 T 2 75 W S92 R ot BT SR P ) 2% R
() KAy 406 L, 9% 5 L R T DR SR 1 T 2k e 1

Wi HEA: 2017-10-31

W SRAT o AEZRMRYE R, ANKREER, W™
WIS WA A N = DTN (DA R E WA
RANREZRT, BRI ik fetlh . ot h 5
AR 2 A R BT O o AR TH 2 AR H Bk 1A] DS )
e, T AR A BT RE RS R BIR G 10 5 AR, B
AL EHEN AR N E A EER, iKe., 4
JRy, HREMBAEARZ GBI R BB o Y AT R A
LU R BT H e B A, iR SR e
TEZ B TR 55 B R A9 T, B sg L R AR

HE4TB: 5 HAFAFARNE L BA(CHFT IR D REH AR L L5 A A A 325748 X495 % ) 2015GA067 );
KX FRRABRFHEFRE ERME (LR LRBEARKFHERFHEXGZZHLE ) (IY201606 )

fEEEN: TR (1983—), 7,

BAA, M, RXFRAW, LB FaAIRNTAELZT . HFEREKR,

BEMESE: 2 (1983—), 4, #AA, Mt, KXFRINHIZ, TE2HRTOHERKET . ALAFLEH,



64 fu %% T &

- B BT ST 5 BB M 28 5F R 2K
1 ZEIZTESHNE

HRPLEAR SIS 22 BBV RS 3R, i 73l
KB R B2 5 O Y kT ALY 58 LA R I BT ok
W, B, SCHBOHZEAs ST E L S
) WY, BEEBM S m RS KN RS
SO PR, 2R MATRER) ) AT
R T ATRE, Pk, SCEBCHE TS A R R TS
B, B IR A] LR 2 4 T B S s H
MH B EEDTSE , S BB R BRI 5P Z W 815
SILE R R, X T s AR R,
AT il B 458 BT BT 2 3 2045 7 a1 2R AR5 2 A
FERRE, JTT3g, TRl T LUK 2 7= it B3 X E e
7 R B R B R . SZE R R
Hh e e A T Z S B, kT s o
WUSE AN AT 238 19 S0 DL SR B AR AE , 7 LI 2%
BT BT LIRS B SR

S H BT A ok BT B O BRI BY
TH 90 B 18 Bl oK ) B R RO S e SR AR, Bt
B E R LT AR, T e R A AN LAl R
A, X4 B R Bty e A BRI e tho B s
H o by TIH A AL i AT ELR B AR B SR
A4\ BB 1 SR BB 7 it 155 S A 6 e s 2 R0 R 8
S RO BT AR A 2 BT Y
HL, —BOR UL, 2 AETEATE W0 A F AR Sk,
BT 2R T X 889 S i OO, ELIRARIR R
W R HBRBE R I B SE, TR T
KEE(E R 25, B IhA RERE At BA B Xk i 22 B
BB FEHEA T b BRI, B HITEAE R
TN S LA, S R ST 15, R B
AAT S Bl N\ T ot B BB 2 v o 2 2 1 LA
AR R S B A A, IR
2l I G AR S s Bk i g E
T R TR i A BB BT R SR I T B, WUE N
TNUN PRSI

ARINFRZE AL o B L e s WL 1, TR S04
W, R B AL BT AR S R SO R AL, U5
AL T 2 2 A IR i AR AN g T AR Y3
2 W S e 2 N, (Ll T RR R, BT AW
JE T BEnG . 1 rh Ef g, A AR —
WRAGUEM , A IR S e —E R, AR
g5 R P TS RS EL . AN Al 1 R,
REGETA LT O EFTER, K2 MR SRR
HHAR AT IOR, BT PN B A5 E A T
R e AN P, fE2R AR B, A @EIE
FEATON , HBEIRE G o AT —W), bk,

2018 4E 3 A
xR H
b3 | &
= =
23 123
[
2 =2
. <

1 ARl &

Fig.1 Dongshan Zen tea gift box
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Fig.2 Dongshan really feeling tea packaging
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Fig.3 Millennium time tea gift box
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Fig.4 Ryohin keikaku shop tea packaging design
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