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Symbol Communication of Packaging Design Based on Cognitive Psychology Theory

LEI Qing, WANG Xin
(International Institute of Modern Design and Art, Inner Mongolia Normal University, Hohhot 010022, China)

ABSTRACT: In terms of human cognitive psychology, symbol design has to reveal the inner logic of the packaging de-
sign in which shows its symbolic characteristics and conforms to its propagation rules. The starting point of symbol de-
sign and the cognitive requirements of packaging design have a high degree of consistency. Firstly, it analyzes the 4 con-
stitute elements of symbol system in packaging design. Secondly, it elaborates the inevitability and necessity of symbol
designs in packaging design from the point view of Gestalt and human cognitive psychology. Lastly, it analyzes how to
design symbols in package design. In order to get the awareness of consumers and gain the advantages of dissemination
process, strengthening the symbolic features of the construction elements(color, trademark, characters, graph, etc.) in

packaging design through effective ways is essential.

KEY WORDS: cognitive psychology; packaging design; symbol communication

S BOHER AR IR G SR | ARy
EFLINER | Sk . MR RO TR, BUH P B0, TR
LIS, BT ANRIARLR GE i b AR i Bt 3
B, RRBEIR T 2 ARAIAR S, R0 7MY
PR . R BOTRUR LA MR SIS | 7 i RHIE
HgE JHE A 155 555 2V R B e
PS5 BE AR, IR S0 TR A I 32 e
TS HARMERL IE PEZR A5 B, , AR ARIE,
LT i B AL B 5 AT 55t AR N T 22 {5 B4R A
A IR BT S AR e o 45 75 22 A0 5 1

Wim B EY: 2017-12-09

M BEARESCBL Mt . 1EtladArh, il
AR S T AL R B4 5 B U, i iR a2
TR 5 U B AR T 25 BALHR
A RE R, BT IMHEALE RS AR, R B A RO
ARITERE b W 9 TE B RARIE B
IR R

1 BEETRERERTS RS

FRBATPIA S RGN 4 2K, MERA

EE® N F/ (1972—), ¥, ARFA, M+, REFFLXFERARIT EAFRIFIL, TZHLF @ AMRL

ikt



390 FHe

T ST INAD T 2R B 5t IS

TLXTFRNS L BT SEIERS . il 4 K55S
ik, R EGIRGHRENFELR, 238, 85k,
MEHE I WA . AR A M2 386 2 o X 4 ZB-4F 518
AP A BN A S A A, SRR TR E R
o R%
1.1 BEFS

A — P75 A B 55 J 1, 2
TH P B RN . 20 E T R v T R PE
TR EOF Z TR, (HEHRE2E | A5k
F, AW, PR E RITh I M, SRR
No &R IMZE", R EORINBREOEITSE
WM ZAE, RN RIS R, ZREAW
. SR EE XBRATHE,, Wi g icic 51050, ke
R 55 SR ST VG TG — BN 4, (R M il i &) 5 3K
TH SR IN I TP AE DA s JF I 5 7 o J& M A Bl —
B, AGIBATAVRRAE . PR P AR S T T Y (Rl AE
B, TR 5 b Al B S 45 s BRTE A . AN
[F) (A A5 RN A A I TR S AR, I e
CINYSIREE &3 s N R S ey R o
Befresh itttz it LA 1,

) ’ »
] 8 3
(] L] L]
£ - £
o o 2
4 4 ]

Kl 1 Befresh it fudeiit
Fig.1 Befreshjuice packaging design
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Fig.2 "Japanese Onsen" bath lotion packaging design
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Fig.3 Coca Cola packaging design
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Fig.4 CS bulb creative packaging design
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